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PREFACE

This publication summarizes the fiscal year (FY) 2024 Budget for the U.S. Department of Agriculture (USDA).
Throughout this publication any reference to the “Budget” is in regard to the 2024 Budget, unless otherwise noted.
All references to years refer to fiscal year, except where specifically noted. The budgetary tables throughout this
document show actual amounts for 2021 and 2022, enacted levels for 2023, and the President’s Budget request for
2024. Amounts for 2023 estimated levels include: non-enacted amounts such as Full-Time Equivalent levels, fleet
levels, information technology investment levels, recovery levels, transfers in and out, balances available end of
year, and obligation levels.

Throughout this publication, the “2018 Farm Bill” is used to refer to the Agriculture Improvement Act of 2018.

Most programs funded by the 2018 Farm Bill are funded through 2023. Amounts shown in 2024 for most Farm Bill
programs reflect those confirmed in the baseline.

Pursuant to the Balanced Budget and Emergency Deficit Control Act of 1985, sequestration is included in the
numbers for mandatory programs in 2021, 2022, 2023 and 2024.

Agency-Wide

PURPOSE STATEMENT

The mission of the Agricultural Marketing Service (AMS) is to facilitate the strategic marketing of agricultural
products in domestic and international markets, while ensuring fair trading practices and promoting a competitive
and efficient marketplace to the benefit of producers, traders, and consumers of U.S. food and fiber products.

AMS carries out a wide range of programs under the authorization of the Agricultural Marketing Act of 1946 as well
as over 50 other statutes. More than half of the funds needed to finance AMS activities (excluding commaodity
purchase program funds) are derived from voluntary user fees. AMS also provides services for private industry and
State/Federal agencies on a reimbursable basis. In addition, AMS conducts several appropriated program activities
through grants and cooperative agreements with other Federal agencies, State Departments of Agriculture, and non-
Federal entities.

Marketing Services:

1. Market News Service:

The Market News program is authorized by the following statutes:
Agricultural Marketing Act of 1946

Agricultural and Food Act of 1981 (as amended by the Food Security Act of 1985)
The Food, Conservation, and Energy Act of 2008

Cotton Statistics and Estimates Act of 1927

The Mandatory Price Reporting Act of 2010

Peanut Statistics Act

Naval Stores Act

Tobacco Inspection Act of 1935

U.S. Cotton Futures Act

The AMS Market News service collects, analyzes, and disseminates current market information to assist producers
and marketers of farm products and those in related industries in making critical daily decisions. Market News
information covers local, regional, national, and international markets and includes data on supply, movement,
contractual agreements, inventories, and prices for numerous agricultural commodities, both conventionally and
organically produced. Reported commodities include cotton, cottonseed, and tobacco; dairy products; fruits,
vegetables, and ornamentals; livestock, meat, grains, poultry, and eggs.

2. Shell Egg Surveillance and Standardization:

These programs are authorized by the following statutes:
Egg Products Inspection Act

Agricultural Marketing Act of 1946
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a. Shell Egg Surveillance: AMS supports egg marketing by ensuring that cracked, leaking, or other types of
“loss” (restricted) eggs are diverted from table egg consumption and by verifying that marketed eggs have a
quality level of at least U.S. Consumer Grade B. AMS conducts this program, in cooperation with State
Departments of Agriculture, to ensure that shell egg handling operations are inspected at least four times
annually and hatcheries are inspected at least once each year to control the disposition of certain types of
under grade and restricted eggs. This program diverts eggs that are not at least U.S. Consumer Grade B and
cannot be sold in shell form to egg breaking plants, which reassures buyers and supports efficient markets.

b. Standards Development: AMS develops, reviews, and maintains agricultural commodity standards that
describe product quality attributes such as taste, color, texture, yield, weight, and physical condition for use
in the trading of agricultural commaodities. These standards provide a common language for buyers and
sellers of commodities and are widely used by the agricultural industry in domestic and international
trading, futures market contracts, and as a benchmark for purchase specifications in most private contracts.
AMS grade standards are the basis for AMS Market News reports, grading services and Federal commodity
procurement.

3. Market Protection and Promotion Programs:

AMS administers programs under several laws that stimulate innovative and improved commodity marketing,
generate pesticide residue information, ensure proper marketing practices, and aid industry- sponsored activities. In
the administration of market protection and promotion activities, AMS operates under the following authorities:

Agricultural Marketing Act of 1946
Capper-Volstead Act

Export Apple Act

Export Grape and Plum Act

Farm Security and Rural Investment Act of 2002
Federal Seed Act

Food, Conservation, and Energy Act of 2008
Food Quality Protection Act of 1996

Organic Foods Production Act of 1990
Specialty Crops Competitiveness Act of 2004

a. Federal Seed Program: The Federal Seed Program is authorized by the Federal Seed Act and regulates
agricultural and vegetable seed moving in interstate commerce. The program prohibits false labeling and
advertising of seed, as well as the shipment of prohibited noxious-weed seed into a State. State seed
inspectors monitor seeds sold commercially for intrastate infractions and refer violations of the Federal Act
to AMS for administrative or legal action.

b. Country of Origin Labeling Program (COOL): The Agricultural Marketing Act of 1946 (Act) requires
retailers to notify their customers of the country of origin of specific covered commaodities. The COOL
program conducts retail surveillance reviews through cooperative agreements with state agencies, as well
as the USDA AMS Warehouse Commodity Management Division. AMS trains Federal and State
employees on enforcement responsibilities; responds to formal complaints; conducts supply chain audits;
and develops educational and outreach activities for interested parties.

c. Pesticide Data Program (PDP): PDP develops and communicates comprehensive, statistically reliable
information on pesticide residues in food to improve Government dietary risk assessments, enhance the
competitiveness of farm economies by supporting the use of safer crop protection methods, and support
marketing by providing information that can be used to reassure consumers concerned about pesticides.
This program provides data on a continual basis to the Environmental Protection Agency (EPA) for use in
the pesticide registration review process and to other Federal and State agencies for use in determining
policies intended to safeguard public health. As authorized by the Food Quality Protection Act of 1996, the
program particularly focuses on the foods most likely consumed by children, in addition to pesticide
residue data for population-wide dietary risk assessments.

d. National Organic Program (NOP): This program is authorized by the Organic Foods Production Act of
1990, which requires USDA to develop and maintain national standards governing the production and
handling of agricultural products labeled as organic. NOP examines and accredits State and private

24-4



2024 USDA EXPLANATORY NOTES — AGRICULTURAL MARKETING SERVICE

certifying agents who in turn ensure that producers and handlers follow the national organic standards. The
program also accredits foreign agents who certify products labeled organic for export to the U.S. and
awards USDA recognition agreements to foreign governments that operate an organic accreditation
program for organic exports to the U.S.

e. Bioengineered Disclosure and Labeling Program: The Agricultural Marketing Act of 1946 (7 U.S.C.
1621 et seq.) was amended in 2016 by P.L. 114-216, which added Subtitle E—National Bioengineered
Food Disclosure Standard. The National Bioengineered Food Disclosure law charges AMS with developing
a national mandatory system for disclosing foods that are or may be bioengineered to increase transparency
in the food system and give consumers additional information about foods that are or may contain
bioengineered ingredients.

f. Farmers Market and Local Food Promotion Program: The Budget includes funding for Farmers Market
and Local Food Promotion. AMS awards grants through two funding opportunities: the Farmers Market
Promotion Program (FMPP) and the Local Food Promotion Program (LFPP). The goal of the program is to
develop, coordinate, and expand local and regional food systems. FMPP funds projects that support
producer-to-consumer markets such as farmers markets, roadside stands, agritourism activities, community-
supported agriculture programs (CSA), and online sales.

LFPP funds projects that develop, coordinate, and expand local and regional food business enterprises that engage as
intermediaries in indirect producer-to-consumer marketing to help increase access to and availability of locally and
regionally produced agricultural products. These grants can be used for the planning stages of establishing or
expanding a local and regional food business enterprise or to improve or expand a food business that supports
locally and regionally produced agricultural products and food system infrastructure by performing feasibility
studies, market research, training, and technical assistance for the business enterprise and/or for producers working
with the business enterprise. Eligible entities may apply if they support local and regional food business enterprises
that process, distribute, aggregate, or store locally or regionally produced food products. These funds supplement the
funds provided by the Farm Bill for this purpose.

4. Transportation and Marketing:

Transportation and Market Development activities are authorized under the following statutes:
Agricultural Marketing Act of 1946

Agricultural Adjustment Act of 1938

Agricultural Trade and Assistance Act of 1954

Rural Development Act of 1972

International Carriage of Perishable Foodstuffs Act of 1982
The Food, Conservation, and Energy Act of 2008

Farmer to Consumer Direct Marketing Act of 1976
American Taxpayer Relief Act of 2012

Agricultural Act of 2014 (2014 Farm Bill)

Agriculture Improvement Act of 2018 (2018 Farm Bill)

a. Transportation and Market Development:

AMS monitors the agricultural transportation system (inland waterways, rail, truck, ocean bulk, and ocean
containerized) and conducts market analyses that support decisions regarding the transportation of
agricultural products domestically and internationally. AMS provides technical assistance to shippers and
carriers and participates in transportation regulatory actions before various Federal agencies. AMS supports
the development of agricultural markets through technical advice and assistance to States and
municipalities that are interested in creating or upgrading wholesale market facilities, auction and
collection markets, retail farmers markets, food hubs, and other direct markets. AMS’ Transportation and
Market Development Program also awards and manages AMS marketing grants and cooperative
agreements.

b. The Acer Access and Development Program, section 12306 of the 2014 Farm Bill (P.L. 113-79),
authorizes grants to support the efforts of States, tribal governments, and research institutions to promote
the domestic maple syrup industry. These grants have been funded since 2017 through annual
appropriations. Acer projects aim to improve consumer knowledge, awareness and understanding of the
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maple syrup industry and its products. The program supports projects that advance producer knowledge,
awareness and understanding of research, educational resources, or natural resource sustainability practices
affecting the maple syrup industry and its products.

c. Dairy Business Innovation (DBI) Initiatives were authorized by the 2018 Farm Bill and funded in 2020
and 2021 through General Provisions, with the funds available until expended. The DBI Initiatives support
dairy businesses in the development, production, marketing, and distribution of dairy products. DBI
Initiatives provide direct technical assistance and grants to dairy businesses, including niche dairy products,
such as specialty cheese, or dairy products derived from the milk of a dairy animal, including cow, sheep,
and goat milk. DBI funding for 2022 and 2023 was included within the Marketing Services authority;
funding was made available until expended.

5. Packers and Stockyards Program (P&S):

Program activities are authorized by the following statutes:

Packers and Stockyards Act of 1921 (P&S Act), as amended

Section 1324 of the Food Security Act of 1985

AMS’ P&S is responsible for administering the P&S Act, which prohibits unfair, deceptive, and fraudulent practices
by market agencies, dealers, packers, swine contractors, and live poultry dealers in the livestock, poultry, and
meatpacking industries. The P&S Act makes it unlawful for a regulated entity to engage in unfair, unjustly
discriminatory, or deceptive practices. P&S is also responsible for the Food Security Act of 1985, Truth-in-Lending
Act, Fair Credit Reporting Act, and the Agricultural Fair Practices Act as each relates to persons and firms subject to
the P&S Act.

P&S administers Statutory Trusts to protect livestock sellers and poultry growers.

The Statutory Trusts benefit unpaid cash sellers of livestock and poultry growers by requiring packers, live poultry
dealers, and livestock dealers to hold all livestock/poultry purchased, and if resold, to hold the proceeds in trust until
full payment has been received by the sellers/growers.

In 2021, President Biden issued Executive Order 14036, Promoting Competition in the American Economy, that

directed USDA to consider issuing new rules under the P&S Act to address certain practices and concerns in the

livestock and poultry industries. AMS’ P&S is leading a rulemaking effort to publish three rules in support of the
President’s initiative:

(1) Poultry Growing Tournament Systems: Fairness and Related Concerns
(2) Transparency in Poultry Grower Contracting and Tournaments

(3) Inclusive Competition and Market Integrity under the Packers and Stockyards Act

6. Hemp Production Program:

The 2018 Farm Bill directed USDA to establish a national regulatory framework for hemp production in the United
States. USDA established the U.S. Domestic Hemp Production Program through an interim final rule, effective
October 31, 2019, followed by the final rule on January 19, 2021, which was effective on March 22, 2021. The final
rule incorporates modifications based on public comments and lessons learned during the 2020 growing season. The
regulations allow USDA to approve plans submitted by States and Indian Tribes for the domestic production of
hemp and establishes a Federal plan for producers in States or territories of Indian tribes that do not have their own
USDA-approved plan. The program includes provisions for maintaining information on the land where hemp is
produced, testing the levels of delta-9 tetrahydrocannabinol, disposing of plants not meeting necessary requirements,
licensing requirements, and ensuring compliance with the requirements of the rule.

7. Federal Grain Inspection Service (FGIS):

These activities are authorized by the following statutes:
United States Grain Standards Act (USGSA), as amended
Agricultural Marketing Act of 1946 (AMA)

a. The Grain Regulatory Program (GRP), is funded through appropriations. As part of the GRP, AMS
promotes and enforces the accurate and uniform application of the USGSA and applicable provisions of the
AMA,; identifies, evaluates, and implements new or improved techniques for measuring grain quality; and
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establishes and maintains testing and grading standards to facilitate the marketing of U.S. grain, oilseeds,
and related products.

b. Inspection and Weighing Services are authorized under both the USGSA and the AMA, and both statutes
require FGIS to collect user fees to fund the costs of operations. The USGSA requires the mandatory
inspection and weighing of grain at export ports by AMS or delegated State agency personnel, and the
permissive inspection and weighing of grain at domestic locations by designated State and private agency
personnel. On a request basis, AMS’ FGIS performs inspection of rice and related commodities under the
AMA.

8. U.S. Warehouse Activities—Warehouse and Commodity Management:
This program is authorized by the following statutes:

U.S. Warehouse Act (USWA)

Grain Standards and Warehouse Improvement Act of 2000

Commaodity Credit Corporation Charter Act

Agriculture Improvement Act of 2018

The United States Warehouse Act (USWA) is administered by the USDA’s Warehouse and Commodity
Management Division (WCMD) and is responsible for the licensing of agricultural commodity warehouses
nationwide on a voluntary basis. WCMD also administers Commaodity Credit Corporation (CCC) storage
agreements for purposes of the Marketing Assistance Loan Program. Warehouse examinations are conducted for
compliance oversight for both programs as a method to ensure the integrity of commodities in storage as well as the
quality of storage facilities, boosting fair trade practices by strengthening internal controls and providing reliable
protections for producers storing products in USWA-licensed or CCC-approved warehouses.

CCC Commaodity Management activities include acquiring, bartering, selling, and managing CCC-owned
inventories; establishing the Posted County Prices (PCPs) that are used to determine alternative loan repayment rates
for CCC marketing assistance loans and loan deficiency payments; operating the Economic Adjustment Assistance
Program (EAATM) for upland cotton, and the Special Competitive Provisions Program for Extra Long Staple (ELS)
cotton.

9. International Food Procurement:

USDA international food procurement activities are governed by the following statutes:

P.L. 480 International Food Aid Programs

Emergency Food Assistance Act of 1983, as amended

Agricultural Trade Development and Assistance Act of 1954 (Public Law 83-480, Title 1), as amended
Food for Progress Act of 1985, as amended

Food, Conservation, and Energy Act of 2008

Agricultural Act of 1949, Section 416(b), as amended.

International Food Aid Commodity Procurement is administered by the AMS Commaodity Procurement Program.
Under International Food Procurement, AMS purchases and delivers U.S.-produced food aid commodities for
international food aid programs for overseas use to meet USDA and USAID program requirements, assisting
vulnerable populations around the world.

10. The Micro-Grants for Food Security Program (MGFSP), authorized in the 2018 Farm Bill, were funded by
General Provisions in the 2020 and 2021 Budgets, each of which made the funds available for two fiscal years.
Funding for this program was included in the Marketing Services account for 2022 and 2023. The grants assist
agricultural agencies or departments in eligible states and territories to increase the quantity and quality of locally
grown food, in food insecure communities through small-scale gardening, herding, and livestock operations by
competitively distributing subawards to eligible entities. Eligible applicants are agricultural agencies, commissions,
or departments in Alaska, American Samoa, the Commonwealth of the Northern Mariana Islands, the
Commonwealth of Puerto Rico, the Federated States of Micronesia, Guam, Hawaii, the Republic of the Marshall
Islands, the Republic of Palau, and the United States Virgin Islands.

11. Mandatory Programs: Programs authorized by the 2018 Farm Bill and funded through a transfer from CCC,
and/or other sources to provide marketing support.
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a. Local Agriculture Market Program (LAMP) — Farm Bill and other funding. AMS administers Farmers
Market and Local Food Promotion Program (FMLFPP) and Regional Food System Partnerships (RFSP),
which continued the FMLFPP through 2023 and added RFSP to be administered by AMS, in
coordination with the Rural Business-Cooperative Service’s Value-Added Producer Grants. Entities
eligible to apply for grants include agricultural cooperatives, producer networks, producer associations,
local governments, nonprofit corporations, public benefit corporations, economic development
corporations, regional farmers’ market authorities, Tribal governments, and local and regional food
business enterprises. Beginning in 2020, the Marketing Services budget included additional annual
funding for FMLFPP. Of the $62 million allocated for this program, $1.5 million remains unobligated as
of February 2023.

b. Milk Donation Program — Farm Bill funding: This program reimburses eligible dairy organizations for
some costs incurred for donating fluid milk products to nonprofit entities. The program seeks to reduce
food waste and provide nutrition assistance to low-income individuals. Under the program, eligible dairy
organizations partner with non-profit organizations that distribute food to low-income individuals. Those
partnerships may apply for and receive limited reimbursements to cover expenses related to certain fluid
milk product donations.

e Farm Bill authorized $9 million for the program in 2019, and $5 million per fiscal year thereafter.

c. Dairy Donation Program — Supplemental funding: The Consolidated Appropriations Act, 2021 (CAA),
Division N, directed the United States Department of Agriculture (USDA) to establish a $400 million new
program to encourage the donation of dairy product by reimbursing processors for dairy products donated
to non-profit entities (food banks, feeding programs, etc.). Under the framework of the program, the dairy
processor and non-profit entities develop a plan for donation and distribution. USDA reimburses the
processor for a portion of manufacturing and donating the dairy product. This legislation allows USDA to
adjust the existing Milk Donation Program payments to match the level of payment provided by this new
program. Of the $400 million available, $393 million remains unobligated as of February 2023.

d. Meat and Poultry Inspection Readiness Grants — Supplemental funding: During 2021, AMS developed a
grant program authorized and funded by under Division N of the Consolidated Appropriations Act of
2021 (Pub. L. No. 116—260). The Act directed USDA make grants up to $200,000 to meat and poultry
slaughter and processing facilities to assist the facilities with costs incurred in making improvements and
planning in order to obtain Federal inspection or operate as a State-inspected facility in compliance with
Federal inspection acts. The program is funded at $60 million for the period of 2021 through 2024. Of
the $60 million available, $2 million remains unobligated as of February 2023.

e. Pandemic Relief Activities (OSEC Account): AMS is administering several pandemic assistance
programs authorized through the Office of the Secretary for pandemic and economic relief to help
producers, processors, distributions, and workers respond to COVID-19 impacts. AMS carried out the
Farmers to Families Food Box Program and The Emergency Food Assistance Program during 2020 and
2021. AMS developed additional programs in 2021 and 2022:

1) Pandemic Market Volatility Assistance Program (Dairy) - $325 million of funding from
CARES Act to provide pandemic assistance to dairy farmers who received lower payments
due to the pandemic. As of February 2023, a total of $68 million remains unobligated.

2) Local Food Purchase Agreements with States, Tribes, and local governments - $400 million
funding from American Rescue Plan (ARP) to procure local and regional food for local food
bank networks. As of February 2023, a total of $23 million remains unobligated.

3) Pandemic Response and Safety Grant Program — Provide grants for small scale specialty crop
producers, aquacultural and shellfish/finfish farmers, processors, and distributors to defray
costs incurred in responding to the COVID-19 pandemic. Of the $200 million allocated, $28
million remains unobligated as of February 2023.

4) Specialty Crop Block Grant Program - $100 million of CAA funding was provided for this
program to award grants to State departments of agriculture to enhance the competitiveness of
fruits and vegetables, tree nuts, nursery crops, and horticulture. Of the $100 million
authorized, $15K remains unobligated as of February 2023.

5) Seafood Pandemic Response and Safety Block Grant Program — $50 million of CAA funding
to provide grants to state agencies to support seafood processors.
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6) Tribal Seafood Pandemic Response and Safety Grant Program — $1 million of CARES Act
funding to provide grants to Tribal nation-owned seafood processors. Of the $1 million
available, $74K remains unobligated as of February 2023.

7) Farm and Food Worker Relief Grant Program - Funding from CAA funding to reimburse food
and agricultural workers up to $600 for COVID-related expenses as a disaster payment. Of
the $20 million authorized for the program, $1 million remains unobligated as of February
2023.

8) Farmworker and Meatpacking Worker Grant Program - $700 million in competitive grant
funding was provided to assist farmworkers and meatpacking workers with expenses incurred
due to the COVID-19 pandemic. The relief is intended to defray costs for reasonable and
necessary personal, family, or living expenses related to the pandemic. Of the $700 million
authorized, $40 million remains unobligated as of February 2023.

9) Infant Formula Procurement — FEMA’s Disaster Preparedness — AMS was allocated $0.5
million to purchase infant formula in 2021; as of February 2023, $0.2 million remains
unobligated.

10) Local Food Promotion Program and Regional Food System Partnerships — $130 million of
funding from the American Rescue Plan to expand the program’s support for farm to
institution marketing opportunities, such as universities, hospitals, and settings operated by
local, tribal, and state governments. As of February 2023, a total of $98 million remains
unobligated.

11) Meat and Poultry Processing Capacity — Technical Assistance — AMS is investing $25 million
in funding provided by the American Rescue Plan to establish a Meat and Poultry Processing
Capacity — Technical Assistance (MPPTA) Program to support the project development and
success of those participated in the Meat and Poultry Inspection Readiness Grant Program and
the Meat and Poultry Processing Expansion Program. As of February 2023, $16 million
remains unobligated.

f.  Food Systems Transformation (OSEC Account): AMS is administering several Food Systems
Transformation programs authorized through the Office of the Secretary for pandemic and economic
relief to help producers, processors, distributers, and workers create a more resilient food system.

1) Regional Food Business Centers Program: AMS is investing $400 million, authorized and
funded through the Consolidated Appropriations Act, to support new Regional Food Business
Centers. These Regional Food Centers will support producers by providing localized
assistance to access local and regional supply chains, including linking producers to
wholesalers and distributors. They will provide technical assistance needed to access hew
markets, access to federal, state, and local resources, and will assist small- and mid-sized
producers in overcoming barriers to market access, with a focus on underserved farmers,
ranchers, and food businesses. Of the $400 million authorized, $399 million remains
unobligated as of February 2023.

2) Dairy Business Innovation (DBI) Initiatives: In March 2022, AMS received an additional $80
million for DBI initiatives to provide valuable technical assistance and sub-grants to dairy
farmers and businesses across regions, assisting with business plan development, marketing
and branding, as well as increasing access to innovative production and processing techniques
to support the development of value-added products. Of the $80 million, $4 million remains
unobligated as of February 2023.

Payments to States and Possessions:

12. Discretionary Programs:
a. Federal-State Marketing Improvement Program (FSMIP): AMS provides annual appropriated funds
through dollar-for-dollar matching grant funds on a competitive basis to State departments of agriculture,
State agricultural experiment stations, and other State agencies, to assist in exploring new market
opportunities for U.S. food and agricultural products, and to encourage research and innovation aimed at
improving the efficiency and performance of the agriculture commodities marketing system. State agencies
may perform the work or contract with others but must contribute at least one-half of the cost of the
projects.
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13. Mandatory Programs: These grant programs are authorized by the 2018 Farm Bill and funded through a transfer
from CCC to provide marketing support through State agencies.

Specialty Crop Block Grant Program (SCBGP): Section 101 of the Specialty Crops Competitiveness Act of
2004 (7 U.S.C. 1621) authorized USDA to provide State assistance for specialty crops. AMS administers
this program by issuing grants to State departments of agriculture to enhance the competitiveness of fruits
and vegetables, tree nuts, nursery crops (including floriculture), and horticulture. AMS provides guidance
and assistance to States in developing plans, submitting applications, and meeting the administrative,
reporting, and audit requirements involved in managing a funded subrecipient project. AMS also
establishes internal review and evaluation procedures for State applications, and participates in workshops,
conferences, and other forums to facilitate interaction among States, USDA representatives, and industry
organizations.

In 2022, AMS strengthened standardized national outcome measures to demonstrate the program’s
performance toward fulfilling its statutory purpose, reviews annual performance reports, final reports, audit
results, and final financial statements; and disseminates project findings at appropriate meetings and
conferences.

Non-Federal Funding:
14. Commaodity Research and Promotion Programs:

Beef Promotion and Research Act of 1985

Cotton Research and Promotion Act

Commaodity Promotion, Research, and Information Act of 1996
Dairy Production Stabilization Act of 1983

Egg Research and Consumer Information Act

Fluid Milk Promotion Act of 1990

Hass Avocado Promotion, Research, and Information Act of 2000
Mushroom Promotion, Research and Consumer Information Act of 1990
Popcorn Promotion, Research, and Consumer Information Act
Potato Research and Promotion Act

Pork Promotion, Research and Consumer Information Act of 1985
Soybean Promotion, Research and Consumer Information Act
Watermelon Research and Promotion Act

AMS provides oversight and direction to industry-funded and managed commodity research and promotion
programs that broaden and enhance national and international markets for various commaodities. Industry Boards
collect assessments from identified segments of the marketing chain, usually producers, but some programs assess
processors, feeders, packers, handlers, importers, exporters, or other entities. AMS is entrusted with oversight of
research and promotion boards to ensure fiscal accountability, program integrity from board budgets to marketing
plans and promotional campaigns, and fair treatment of participating stakeholders. Each research and promotion
board reimburse AMS for the cost of implementing and overseeing its program.

15. Commodity Grading, Verification, and Plant Variety Protection:

These programs are authorized by the following statutes and funded by non-Federal fees:
Agricultural Marketing Act of 1946

Farm Security and Rural Investment Act of 2002
Wool Standards Act

Cotton Statistics and Estimates Act of 1927

U.S. Cotton Futures Act

United States Cotton Standards Act

Naval Stores Act

Produce Agency Act of 1927

Specialty Crops Competitive Act of 1994
Tobacco Inspection Act of 1935

Tobacco Statistics Act
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Plant Variety Protection Act

a. Grading, Certification, and Audit Verification: On a fee-for-service basis, AMS provides grading and
certification services on agricultural commaodities for which USDA standards have been developed to
assure buyers that the products they receive are the quantity and quality specified in their contract with the
seller. AMS certificates are also used as evidence of quality and condition in courts of law to settle
commercial disputes. AMS audit verification services offer production and quality control system audits
that reduce costs and assist the industry in making various marketing claims about their products. AMS also
provides export certification services for several commodities, including seed.

b. Plant Variety Protection Program: This program is authorized by the Plant Variety Protection (PVP) Act,
which encourages the development of novel varieties of sexually reproduced, tuber propagated, or
asexually reproduced plants by providing intellectual property rights protection to the developer. The
program, funded by user fees, verifies the uniqueness of variety and issues certificates that assure
developers exclusive rights to sell, reproduce, import, or export such varieties, or to use them in the
production of hybrids or different varieties, for a period of 20 years for most species and 25 years for trees
and woody vines.

16. Perishable Agricultural Commodities Act Program:

This program is carried out under the Perishable Agricultural Commaodities Act (PACA) and the Produce Agency
Act (PAA) and is funded by license fees. These Acts are designed to: (1) protect producers, shippers, distributors,
and retailers from loss due to unfair and fraudulent practices in the marketing of perishable agricultural
commodities; and (2) prevent the unwarranted destruction or dumping of farm products handled for others. In
general, shippers, wholesalers, processors, brokers, commission merchants and foodservice firms that buy or sell
more than 2000 pounds of fresh or frozen fruits and vegetables in interstate or foreign commerce on any given day
are required to be licensed and abide by fair-trading practices under the PACA.

17. Strengthening Agricultural Markets and Producer Income (Section 32):

Section 32 of the Act of August 24, 1935, (7 U.S.C. 612c¢) made available an appropriation equal to 30 percent of
gross customs receipts collected during each preceding calendar year to encourage the domestic consumption or
exportation of agricultural commodities. An amount equal to 30 percent of receipts collected on fishery products is
transferred to the Department of Commerce’s National Marine Fisheries Service. Section 14222 of the 2008 Farm
Bill established an annual amount that can be retained from these funds for Section 32 activities, with the remaining
funds transferred to the Food and Nutrition Service (FNS) for Child Nutrition Programs.

a. Commodity Purchases and Diversions: AMS purchases domestically produced and processed food
commodities such as meats, fish, fruits, vegetables, poultry and egg products, grains and bakery products,
dairy products (including cheese), and oilseed products like peanut butter and sunflower seed oil to
stabilize market conditions pursuant to Section 32, and in support of entitlement program needs within
USDA. All purchased commaodities are distributed by FNS to schools, as part of the entitlement for the
National School Lunch Program, or to other domestic nutrition assistance programs. AMS also provides
purchasing services to FNS to supply food to recipients in nutrition assistance programs and is reimbursed
for the administrative costs associated with these purchases (Economy Act, 31 U.S.C. 1535) and contract
management of the national warehouses serving USDA’s Food Distribution Programs on Indian
Reservations (FDPIR) and the Commaodity Supplemental Food Program (CSFP).

b. Marketing Agreements and Orders: The Marketing Agreements and Orders Program, authorized by the
Agricultural Marketing Agreement Act of 1937, was established to assist farmers, milk producers, and
handlers by allowing them to collectively work to solve marketing challenges, stabilize market conditions
and improve the returns for fluid milk and fruit and vegetable producers. AMS oversees the activities
conducted under Milk Marketing Orders and Specialty Crop Marketing Orders and Agreements to ensure
that they operate in the public interest and within legal parameters and conducts public hearings and
referenda concerning new programs and proposed revisions of marketing orders already in effect. Program
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activities and administration at the local level are financed through assessments on fluid milk processors
and specialty crop handlers.
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OIG AND GAO REPORTS

Table AMS-1. Completed OIG Audit Reports

ID Date Title

Result

06/27/2022 COVID-19 - Farmers to Families Food

Box Program Administration®

01801-0001-22

OIG issued two recommendations in
their interim report addressing
objectives 1 - 3 — Two
recommendations remain open as of
11/14/2022.

Table AMS-2. In-Progress OIG Audits

ID Title

01601-0003-41 Food Purchase and Distribution Program

01801-0001-22

COVID-19 — Farmers to Families Food Box Program Administration (Objective

4 remains in progress).

Table AMS-3. Completed GAO Audit Reports

ID Date Title Result

GAO-21-353 09/08/2021 USDA Food Box Program — Key GAO issued one recommendation —
Information and Opportunities to Better Recommendation was closed as of
Assess Performance 04/25/2022.

GAO-21-528 07/29/2021 COVID-19 Contracting — Opportunities to GAO issued one recommendation —
Improve Practices to Assess Prospective Recommendation was closed as of
Vendors and Capture Lessons Learned 05/18/2022.

GAO-21-387 03/31/2021 COVD-19: Sustained Federal Action is GAO issued two recommendations —
Crucial as Pandemic Enters Its Second Year Recommendations were closed as of

05/03/2022.

GAO-20-711R 09/16/2020 Agriculture Spending: Opportunities Exist GAO issued one recommendation —
for USDA to Identify Successes and Recommendation was closed as of
Challenges of the Food Box Program to 10/13/2021.
Inform Future Efforts

GAO-21-593 08/17/2021 Federal Program to Reduce Costs and Risks GAO issued no recommendations to
of Diet-Related Chronic Disease AMS.

GAO-22- 12/10/2021 Technology Modernization Fund 2021 GAO issued no recommendations to

105117 AMS.

Table AMS-4. In-Progress GAO Audits

1D Title

105179
USDA Purchases of Seafood Products

106130 i o )
Dietary Guidelines for Americans

105846 Changes in U.S. Food Prices

105420 Information on Potential Safety and Service Effects of Precision-Scheduled
Railroading (PSR).

105697 USDA Foods in Schools Program

L OIG issued an interim report covering 1-3, objective 4 remains in progress.
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AVAILABLE FUNDS AND FTES
Table AMS-5. Available Funds and FTEs (thousands of dollars, FTES)

2021 2023 2024
Item Actual FTE 2022 Actual FTE Estimated FTE Estimated FTE
Account 1: Marketing Services
Discretionary Appropriations .............ccce.... $210,358 719 $227,657 729 $241,695 754  $254,605 774
Mandatory Appropriations.............c.ccceveueee. 534,535 5 1,448,427 9 33,927 8 33,927 8
Supplemental Appropriations...................... 521,957 12 - 7 - - - -
Offsetting Collections...........ccccocovvviiiiiinnnn - - - - - - - -
Account 2: Payments to States and Possessions
Discretionary Appropriations ...................... 6,235 - 1,235 - 1,235 - 1,235 -
Mandatory Appropriations.............ccccceveeeee. 85,000 5 85,000 9 85,000 9 85,000 9
Supplemental Appropriations...................... 100,000 6 - - - - - -
Offsetting Collections...........cccocovvviiiiiiinnn - - - - - - - -
Account 3: Limitation on Fee Funded
Inspection
and Weighing, and Examination Services
(See Non-Federal Funds Below for Data)........ 41,846 360 35,147 421 49,464 421 55,000 421

Account 4: Perishable Agricultural
Commodities Act Fund
(See Non-Federal Funds Below for Data)........ 11,302 61 10,890 61 11,388 69 11,388 69

Account 5: Funds for Strengthening Markets,
Income, and Supply (Sec. 32)

Discretionary Appropriations ...................... - - - - - - R R
Mandatory Appropriations................cccceveeee 1,176,864 134 1,197,719 140 1,482,910 154 1,771,411 154
Supplemental Appropriations
Offsetting Collections...........cccocvevrvrenrnnen. - - - - - - R R

Total Discretionary Appropriations................. 216,593 719 228,892 729 242,930 754 255,840 774
Total Mandatory Appropriations...................... 1,796,399 144 2,731,146 158 1,601,837 171 1,890,338 171
Total Supplemental Appropriations................. 621,957 18 - 7 - - - -
Total Offsetting Collections ............ccceevrveneene. - - - - - - - -

Total Adjusted Appropriation..............cc...... 2,634,949 881 2,960,038 894 1,844,767 925 2,146,178 945
Balance Available, SOY 486,966 - 1,572,140 - 2,480,075 - 423,298 -
Recoveries, Other ... 69,917 - 103,386 - - - 3,807 -

Total Available...........ccooiiiiiicice, 3,191,832 881 4,635,564 894 4,324,842 925 2,573,283 945
Lapsing BalanCes........ccocooervvcvrvneiinnneninnannns -6,356 - -60,363 - - - - -
Rescinded Balances.........ccoocvovniiiiniieiinicnenn, - - - - - - - -
Precluded.......ccoveiiniiiiiecccece e - - -10,666 - -15,546 - - -
Balance Available, EOY ........ccccoocoviniiinennnn -1,572,140 - -2,480,075 - -770,363 - -423,298 -

Total Obligations 1,613,336 881 2,084,460 894 3,638,933 925 2,149,985 945

Total Obligations, Other funding................. - - - - - - B j

Total Obligations, AMS...........cccccceevrveernias 1,613,336 881 2,084,460 894 3,538,933 925 2,149,985 945
Other USDA:
International Food Procurement
Reimbursement..........cccovreriiivnieneinsnnereeeens 9,722 41 10,357 39 10,433 47 10,433 47
FNS for Commodity Procurement Services
(SEC. 32) vt 5,129 36 5589 38 5142 36 5,142 36
Other Federal Reimbursements .. - - 1,447 - - - - -
Total, Other USDA.......c.ccocvievrereienn, 14,851 77 17,393 77 15,575 83 15,575 83
Total, Agriculture Available.................... 3,206,683 958 4,652,957 971 4,340,417 1,008 2,588,858 1,028

Non-Federal Funds:
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2021

Item Actual

FTE

2022 Actual

FTE

2023
Estimated

FTE Estimated

2024

FTE

Account 3: Limitation on Fee Funded
Inspection

and Weighing, and Examination Services (See
Non-Federal Funds Below)

Discretionary Appropriations ...................... -
Mandatory Appropriations............c.cc.ceevevenn.
Supplemental Appropriations..............ccccc.... -
Offsetting Collections...........ccoceevvvvneriinnns -

Account 4: Perishable Agricultural
Commodities Act Fund ((See Non-Federal
Funds Below)

Discretionary Appropriations -
Mandatory Appropriations............c.cc.ceeveuenn.
Supplemental Appropriations............c.ccccc.... -
Offsetting Collections...........ccccovvvvnercinnne -
Fees for Grading of Cotton and Tobacco.....

Grading of Farm Products for Producers,
Processors, and Municipal and State Federal
AGENCIES ..ot

176,852

Research and Promotion Boards.................. 5,242

360

61

314

1,324
27

35,147

10,890

52,047

193,468

5,206

421

55,000

11,388

62,596

421

69

441

174,679 1,376

5,737

29

55,000

11,388

62,596

174,679
5,737

421

69

441

1,376
29

Total, Non-Federal.............cccoeevvevvveinnnnnne. 290,830

2,086

296,758

482

309,400 2,336

309,400

2,336

Total Available, AMS..........ccccoevviininnann. 3,497,513

3,044

4,949,715 1,453

4,649,817 3,344

2,898,258

3,364

Note: The details associated with Supplemental appropriations provided to the Office of the Secretary, but implemented in AMS, is found in the

USDA Budget Summary and is not reflected above.

PERMANENT POSITIONS BY GRADE AND FTES

Table AMS-6. Permanent Positions by Grade and FTEs

2021 2022 2023 2024
Actual Actual Estimated Estimated
Item D.C. Field Total D.C. Field Total D.C. Field Total D.C. Field Total

SES e, 12 1 13 11 1 12 12 1 13 12 1 13
] S - - - - - - - - - - - -
GS-15..iiiiiiiieen, 47 14 61 45 16 61 a7 17 64 50 18 68
GS-14..oeeviinnnn. 87 84 171 85 91 176 89 96 185 94 100 194
GS-13..iiiiiiiienen, 151 189 340 118 229 347 124 240 364 130 252 382
GS-12..iiiiiiiienn, 82 343 425 56 384 440 59 403 462 62 423 485
GS-11.iiiiiiiiinenn. 44 267 311 45 252 297 47 265 312 50 278 328
GS-10.iiiiiiiiiieene, 2 28 30 2 74 76 2 78 80 2 82 84
GS-9.iiiiiiiiie, 35 869 904 28 822 850 29 863 892 31 906 937
GS-8.vveeieeeiiiiienn, 4 18 22 4 17 21 4 18 22 4 19 23
GS-T e, 8 306 314 10 287 297 11 301 312 11 316 327
GS-6.vveeeeeeiiiienn, 2 78 80 1 61 62 1 64 65 1 67 68
GS-5.iiiiiiiiiieen, 4 106 110 4 105 109 4 110 114 4 116 120
GS-4..eeveeiiiinnn. - 21 21 - 16 16 - 17 17 - 18 18
GS-3.iiieieieieeen, - - - - - - - - - - - -
GS-2.iiieiiiiiiee. - - - - - - - - - - - -
GS-1l.iiiiiiiiiineenn. - - - - - - - - - - - -
Other Graded ........... - 9 9 - 11 11 - 12 12 - 12 12
Ungraded.................. - - - - - - - - - - - -
Total Permanent....... 478 2,333 2,811 409 2,366 2,775 429 2,485 2,914 451 2,608 3,059
Unfilled, EQY.......... - 5 177 - - -
Total Perm. FT EQY 478 2,338 2,988 409 2,366 2,775 429 2,485 2,914 451 2,608 3,059
FTE ...l 478 2,338 2,988 417 2,371 2,788 206 470 676 202 444 646
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VEHICLE FLEET

MOTOR VEHICLE FLEET

The estimated number of 424 passenger motor vehicles available for 2024 is the minimum necessary to maintain
essential services of AMS programs. These vehicles are used to provide necessary services such as: 1) traveling to
places which in most cases are not accessible by common carriers, such as farms, market terminals, offices of
product dealers and truckers, processing plants, canneries, stockyards, cotton gins, and compress operators; 2)
some of the passenger motor vehicles are used by professional resident agents, auditors, marketing specialists,
economists, and managers to conduct competition, financial and trade practice, compliance and investigative
activities; 3) carrying special grading and testing equipment used for inspecting and grading commodities and for
performing other work required under the Agricultural Marketing Act of 1946; U.S. Cotton Standards Act; Cotton
Statistics and EstimatesAct; Tobacco Inspection Act; and Dairy and Tobacco Adjustment Act; and 4) carrying
boxes ofcotton standards types to use in classing work and demonstration at farmers' meetings. AMS only replaces
passenger vehicles that have mileage of at least 60,000 or are six or more years ofage, in accordance with standards
prescribed by the General Services Administration (GSA). Additional passenger vehicles are requested when the
forecasted workload is of such a natureand volume that the number of existing passenger vehicles will not be
adequate for program needs.

Additions to the fleet

AMS does not plan to add any motor vehicles to the fleet in 2024.

Replacement of passenger motor vehicles

AMS does not plan to replace motor vehicles in 2024, but plans to reduce the fleet by 2, resulting in a total of 424
motor vehicles in operation.

Table AMS-7. Size, Composition, and Annual Costs of Motor Vehicle Fleet

Sedans
and Light Light Mediu Heavy Annual
Station Trucks Trucks m Duty Duty  Total Operating

Wagon Vans SUVs  4X2 4X4 Vehicle Buses Vehicle Vehicle Costs

2021 End of Year Operating

INVeNtory ........cccoeveiencnnenn 233 52 82 30 2 6 0 0 405 2,154
2022 Planned Acquisitions...... 0 3 8 4 0 0 0 0 15

2022 Planned Disposals.......... 1 0 0 0 0 0 0 0 1

2022 End of Year Operating

INVeNtory .......ccooevveveicnicnnenn, 232 55 90 34 2 6 0 0 419 2,351
2023 Planned Acquisitions...... 1 1 8 0 0 0 0 0 10

2023 Planned Disposals.......... 1 1 1 0 0 0 0 0 3

2023 End of Year Operating

INVeNtory ........cccceeveiencnnenn 232 55 97 34 2 6 0 0 426 2,553
2024 Planned Acquisitions...... 0 0 0 0 0 0 0 0 0

2024 Planned Disposals.......... 1 1 0 0 0 0 0 0 2

2024 End of Year Operating

INnventory ........cccccvvevnieennnne 231 54 97 34 2 6 0 0 424 3,180

Footnote: Number of vehicles by type include vehicles owned by the agency and leased from commercial sources or GSA.
Annual Operating Costs excludes acquisition costs and gains from sale of vehicles as shown in FAST.
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SHARED FUNDING PROJECTS
Table AMS-8. Shared Funding Projects (dollars in thousands)

2021 2022 2023 2024
Item Actual Actual Estimated Estimated
Working Capital Fund:
Administrative Services:
Material Management Service Center $309 $243 $243 $244
Mail and Reproduction Services............. 888 - - -
Integrated Procurement Systems............ 296 - - -
Procurement Operations DiViSION...........ccccoeveeiiieiiiesieesieene 1 - - -
Human Resources Enterprise Management Systems................. 93 - - -
SUBLOtAL.....veeee e 1,587 243 243 244
Communications:
Creative Media & Broadcast Center...........ccocovevveeieeeieeiinene 15 - - -
Finance and Management:
National FInance CENLEr .......cc.vvvvveeiiiiiiieeeee e 1,099 12 12 12
Financial Shared SErviCes...........uveviiiiiiiieiieeeiiecciiieee e 5,003 2 2 2
Internal Control SUPPOIt SEIVICES .....ccvevveeiieeiieeiic e 97 - - -
SUBLOtAL ..o 6,199 14 14 14
Information Technology:
Client EXPerience CeNEr........coivveiiierie e siee e eseeeseesene s 9,897 33 35 35
Department Administration Information Technology Office ..... 74 20 21 21
Digital Infrastructure Services Center..........cccovvveivvesiveesveane 8,516 2 2 2
Enterprise Network SErviCes.........ocvvivvieiieeiiieiiie e esee s 1,530 8 8 8
Subtotal.......cccoooiiiin 20,017 63 66 66
Correspondence Management Services 273 1 1 1
Total, Working Capital FuUNd...........cccceeveiiiieiiieiicccee 28,091 321 324 325
Department-Wide Shared Cost Programs:
Advisory Committee LiaiSon ServiCes.........cocevvvvevveiieeivrennnnn 39 12 12 12
Agency Partnership Outreach...........ccccevvvveiii e 248 - - -
National Capital Region Interpreting Services...........ccoeeevvenee. 20 - - -
Medical Services.........coovvveviiniiniennens 164 - - -
Office of Customer Experience............... 347 - - -
Personnel and Document Security 58 - - -
Physical Security.........cccocvevieeiiieeninnenns 154 - - -
Security Detail ........ccccoeveviieiiiciieen, 166 - - -
Security Operations..........ccccevveereeieennenn 233 - - -
TARGET CeNEEY ...t 43 - - -
USDA Enterprise Data Analytics Services .........cccoovevvvvenvnenne. 195 - - -
Total, Department-Wide Reimbursable Programs .............. 1,667 12 12 12
E-Gov:
Budget Formulation and Execution Line of Business................ 6 13 13 -
Hiring ASSESSIMENL........ccivieiiiieiiee et - 21 21 23
Enterprise Human Resources Integration.............ccoeveveerveneenne - - - -
E-RUIEMAKING ..o 111 - - -
Financial Management Line of BUSINESS .........cccccerveiereennnnne 7 - - -
BeNEfitS.gOV . c..i e 8 - - -
GANTS.JOV .ttt ettt ettt et nee e 31 - - -
Human Resources Line of BUSINESS .......ccccevvriiiieniiienienine 11 - - -
Integrated Acquisition ENVironment............ccoccevvevereeneennennn. 31 - - -
Total, E-GOV.....oveeiiiieeieeeeee e 205 34 34 23
AGENCY TOAL.....eeeieieiieceee e 29,963 367 370 360
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Table AMS-9. Information Technology Investments

AMS Information Technology Investments, All Funding Sources ($ thousands)

2021 2022 2023 2024
Item No. Item Actual Actual Budget Budget
Major Investments
MRP-AMS-Conformance Management
11 Internal Labor ... 1,216 946 682 632
External Labor (Contractors).........ccccceevvverveernennns 23,828 7,646 12,240 6,890
25 Outside Services (Consulting) .........cccoceeverivennenn 280 145 272 260
Total Investment Cost, Conformance
ManagemMENT .......ceevvveiieiieee e 29,483 12,580 23,474 16,931
MRP-AMS-Web-Based Supply
Chain Management (WBSCM)
11 Internal Labor........cccovvveeiiiiiii e 536 531 542 552
External Labor (Contractors).........cccceevvvevveerinnnnns 14,966 16,942 17,450 19,493
25 Outside Services (Consulting) ........ccocevevvvevrveerennn. 20,235 20,748 21,144 22,984
Total Investment Cost, WBSCM ..........c...cceevveen. 38,737 39,818 40,733 44,477
AMS Non-Major Investment Totals .............ccoee..... 14,024 21,514 22,727 21,814
AMS Standard Investment TotalS...........ccccvvereennn. 17,720 17,434 17,523 18,712
25 AMS WCF Transfers......ccoccccvvveeeiiiiec e, 18,557 22,958 24,316 25,534
AMS Total.....oovveiiiiiei e 110,037 118,989 115,814 118,208
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ACCOUNT 1: MARKETING SERVICES

LEAD-OFF TABULAR STATEMENT

Table AMS-10 Lead-Off Tabular Statement (In dollars)

Item Amount
EStimate, 2023 ......oeeeieeeieeeeeee e $237,695,000
Change in Appropriation...........ccccceevvervenieneennnn + 16,910,000
Budget Estimate, 2024 ...........cccccceeveeviienieeeinnn 254,605,000

APPROPRIATIONS LANGUAGE

The appropriations language follows (new language underscored; deleted matter enclosed in brackets):

O©COoO~NO OIS WNPE

PR ERR PR
U WNEFL O

Marketing Services

For necessary expenses of the Agricultural Marketing Service, [$237,695,000]$254,605,000 of

which $7,504,000 shall be available for the purposes of section 12306 of Public Law 113-79 and of which
$1,000,000 shall be available for the purposes of section 779 of division A of Public Law 117-103:
Provided, that of the amounts made available under this heading, $25,000,000, to remain available until
expended, shall be to carry out section 12513 of Public Law 115-334, of which $23,000,000 shall be for
dairy business innovation initiatives established in Public Law 116-6 and the Secretary shall take measures
to ensure an equal distribution of funds between these three regional innovation initiatives: Provided
further, that this appropriation shall be available pursuant to law (7 U.S.C. 2250) for the alteration and
repair of buildings and improvements, but the cost of altering any one building during the fiscal year shall
not exceed 10 percent of the current replacement value of the building.

Fees may be collected for the cost of standardization activities, as established by regulation pursuant to law

(31 U.S.C. 9701), except for the cost of activities relating to the development or maintenance of grain
standards under the United States Grain Standards Act, 7 U.S.C. 71 et seq.
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PROJECT STATEMENT
Table AMS-11. Project Statement Obligations (thousands of dollars, FTE)
FTE
2024 Inc. or
Item 2021 Actual FTE 2022 Actual FTE 2023 Estimated FTE Estimated FTE Inc. or Dec. Dec.
Discretionary Appropriations:
Marketing SErviCes........cocovververeeiearieannens $188,358 716 $226,657 721 $237,695 754 $254,605 774 +$16,910 +20
Dairy Business Initiative (no-year) (non-add) - - (25,000) 8 (25,000) - (25,000) - - -
Acer Access and Development Prog (non-add) (6,000) - (7,000) - (7,504) - (7,504) - - -
Subtotal ..o, 188,358 716 226,657 729 237,695 754 254,605 774 +16,910 +20
General Provisions:

Cattle Contract Library Pilot .................... - - 1,000 - - - - - - -
Dairy Business Initiative.............ccccovevennnne 22,000 3 - - - - - - - -
Cotton Classing ......cccvvevvverivreiiresieeeiie e - - - 4,000 - - - -4,000 -

Subtotal Discretionary Appropriations 210,358 719 227,657 729 241,695 754 254,605 774 +12,910 +20
Mandatory Appropriations:
School Food/Child Nutrition..............c......... 500,000 - - - - - - - - -
Commaodity Purchases - Emergency Food
ProVIders .......coovoiiiiiiiieceeee s - - 943,000 - - - - - - -
Local Food Purchase Assistance - Cooperative
Agreement Program..........ccccceeevvvveesiienneens - - 471,500 - - - - - - -
Local Agriculture Market Programs............. 29,212 5 29,212 9 29,212 6 29,212 6 - -
Milk Donation Program (no year) ................ 4,715 - 4,715 - 4,715 2 4,715 2 - -
Hemp production program (reprogramming) 608 - - - - - - - - -
Subtotal Mandatory Appropriations.... 534,535 5 1,448,427 9 33,927 8 33,927 8 - -
Supplemental Appropriations:
CARES ACL....coviiiiiieieeee e -1 - - - - - - - -
Local Agriculture Market Programs............. 61,957 9 - - - - - - - -
Dairy Donation Program...........ccccceevveeiinnns 400,000 1 - 1 - - - - - -
Meat and Poultry Grants............ccccceveveeinnnns 60,000 1 - 6 - - - - - -
Subtotal Supplemental Appropriations 521,957 12 - 7 - - - - - -
Offsetting Collections: - - - - - - - - - -
Subtotal ... - - - - - - - - - -
Total Adjusted Appropriations............. 1,266,850 736 1,676,084 745 275,622 762 288,532 782 +12,910 +20
Add back:
SeqUESEIAtioN .......ccveieieee e 2,061 - 87,551 - 2,051 - 2,051 - - -
Total Appropriation..........cccoeeevevenennnn, 1,268,901 736 1,763,635 745 277,673 762 290,583 782 +12,910 +20

Transfers In:
Total Transfers IN..........ccooovevvvevieeeeinns
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2024 Irlwzc;l.—lér
Item 2021 Actual FTE 2022 Actual FTE 2023 Estimated FTE Estimated FTE Inc. or Dec. Dec.
Transfers Out:

Total TransfersOut............ccccveeeiinnenns - - - - - - - - - -
SeqUESEIAtioN ........eveieeriee e -2,051 - -87,551 - -2,051 - -2,051 - - -
Recoveries, Other ........cccccccevevviiveeeiiecinee, 3,157 - 57,054 - - - - - - -
Bal. Available, SOY .......cccovvvvveiiiiiiirieeen, 81,921 - 1,085,132 - 2,041,395 - 417,417 - -1,623,978 -

Total Available...........ccoooeeeiiiiii 1,351,928 736 2,818,270 745 2,317,017 762 705,949 782 -1,611,068 +20
Lapsing Balances.........ccccooveviveiiieiiieeninns -5,977 - -59,183 - - - - - - -
Bal. Available, EQY .......ccoovvvvvieiiiiiirieeen, -1,085,132 - -2,041,395 - -417,417 - -417,417 - - -

Total Obligations..........cccccocveviveiiieennen. 260,819 736 717,692 745 1,899,600 762 288,532 782 -1,611,068 +20

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
Note: The details associated with Supplemental appropriations provided to the Office of the Secretary, but implemented in this account, is found in the USDA Budget
Summary and is not reflected above.
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PROJECT STATEMENT
Table AMS-12. Project Statement Appropriations (thousands of dollars, FTE)

2024 FTE Inc.
Item 2021 Actual FTE 2022 Actual FTE 2023 Estimated FTE Estimated FTE Inc. or Dec. or Dec.
Discretionary Obligations:
Marketing SErVICES ........ccvvvveiiieiieiie e, $185,537 716 $199,530 729  $237,695 754 $254,605 774 +$16,910  +20
Subtotal ... 185,537 716 199,530 729 237,695 754 254,605 774 +16,910 +20
General Provisions:
Cattle Contract Library Pilot...........cccccooiiiiniininnn, - - 62 - 938 - - - -938 -
Dairy Business Initiative..........cccccevieevive e, 1,769 3 22,076 - 23,157 - - - -23,157 -
Cotton ClasSiNg .....ccvvveeereerieeiiresieesee e niee e - - - - 4,000 - - - -4,000 -
Subtotal Discretionary Obligations ................... 187,306 719 221,668 729 265,790 754 254,605 774 -11,185  +20
Mandatory Obligations:
School Food/Child NUutrition............ccccceevevviieecinenne, - - 347,106 - 152,894 - - - -152,894 -
Commaodity Purchases - Emergency Food Providers.. - - - - 943,000 - - - -943,000 -
Local Food Purchase Ass. - Coop. Agreement Program - - - - 471,500 - - - -471,500 -
Organic Production & Market Data...............cccceevunene 295 - 1,168 - 2,440 - - - -2,440 -
Local Agriculture Market Programs............cccccveenee. 33,761 5 29,596 9 56,419 6 29,212 6 -27,207 -
Milk Donation Program (N0 Year) ........cccceevvveerveennnn. 431 - 289 - 4,715 2 4,715 2 - -
Hemp Production Program..........cccceevevivevieesineennn. - - 4 - - - - - - -
Subtotal Mandatory Obligations........................ 34,487 5 378,163 9 1,630,968 8 33927 8 -1,597,041 -
Supplemental Obligations:
CARES ACL....iiiiiiiiiiccecceee s 32,278 1 - - - - - - - -
Local Agriculture Market Programs............cccccveenee.. 4,943 9 55,842 - 1,171 - - - -1,171 -
Dairy Donation Program........c.ccccceeviveeiinnesiinesineennnn, 134 1 5,361 1 - - - - - -
Meat and Poultry Grants...........ccccevvveiieeiieecine e, 1,671 1 56,658 6 1,671 - - - -1,671 -
Subtotal Supplemental Obligations................... 39,026 12 117,861 7 2,842 - - - -2,842 -
Offsetting Collections:
Subtotal Offsetting Collections............c.ccccevvvenee. - - - - - - - - - -
Total Obligations...........cccoovvviiiiiiiiiieece 260,819 736 717,692 745 1,899,600 762 288,532 782  -1,611,068 +20
Add back:
Lapsing BalanCes.........ccoovvverieniienieiie e 5,977 - 59,183 - - - - - - -
Rescinded Balances ..........coovvveiiiiiiiie e - - - - - - - - - -
Balances Available, EOY:
Cattle Contract Library Pilot (2022/2023) ................. - - 938 - - - - - - -
Dairy Business Innovation (GP FY21; Mktg. Svcs
FY22) it 20,234 - 23,157 - - - - - - -
Farmers Mkt. & Local Food (LAMP) (Farm Bill)...... 22,481 - 22,745 - - - - - - -
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2024 FTE Inc.
Item 2021 Actual FTE 2022 Actual FTE 2023 Estimated FTE Estimated FTE Inc. or Dec. or Dec.
Regional Partnership (LAMP) (Farm Bill)................. 5,109 - 4,462 - - - - - - -
Local Agri. Market Prog. (LAMP)(Supplemental)..... 57,014 - 1,171 - - - - - - -
Milk Donation Reimbursement Prog. (Farm Bill)...... 17,883 - 22,309 - 22,309 - 22,309 - - -
Dairy Donation (Supplemental)...........ccccooveniininnn. 399,866 - 394,505 - 394,505 - 394,505 - - -
Meat & Poultry Grants (Supplemental) ..................... 58,329 - 1,671 - - - - - - -
Hemp Production (Reprogrammed)............ccccceoveennen. 608 - 603 - 603 - 603 - - -
Organic Data Initiative (Farm Bill).............ccccooeneee. 3,608 - 2,440 - - - - - - -
Child Nutrition Program Support (Transfer from CCC) 500,000 - 152,894 - - - - - - -
Emergency Food Purchase Assistance/Emergency Food
Providers (CCC Transfer) ......ccccoovvvviieiieiieiieenns - - 943,000 - - - - - - -
Local food Purchase Assistance Coop. Agreements
(CCCTranSter).....ccveiiiiiiiecie e - - 471,500 - - - - - - -
Total Bal. Available, EOY .......ccccccoviiriiiiiene e, 1,085,132 - 2,041,395 - 417,417 - 417,417 - - -
Total Available..........cccooveiiiiiiii, 1,351,928 736 2,818,270 745 2,317,017 762 705,949 782 -1,611,068 +20
Less:
SEAUESEIAtION ....eevveecire e 2,051 - 87,551 - 2,051 - 2,051 - - -
Recoveries, Other .......cccovviiiiiiiiiiceeeeeeen -3,157 - -57,054 - - - - - - -
Bal. Available, SOY ..o -81,921 - -1,085,132 - -2,041,395 - -417,417 - +1,623,978 -
Total Appropriation..........cc.cceovvviiniiiencninnnnns 1,268,901 736 1,763,635 745 277,673 762 290,583 782 +12,910  +20

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations. The details associated with Supplemental appropriations provided to the
Office of the Secretary, but implemented in this account, is found in the USDA Budget Summary and is not reflected above.
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Funding Detail
Table AMS-13. Funding Detail (thousands of dollars, FTE)

2024 Change
2021 2022 2023 Budget from 2023
Actual Actual Estimated Request Chg Estimate
Allocations BA FTE B.A FTE B.A. FTE B.A. FTE Key B.A. FTE

Marketing Services
Market NEWS ........ccivieiiiieiieciie e eie e e e $33,968 202  $34,629 202  $35,261 202 $36,676 202 (1,2,3) +$1,415 -
Shell Egg Surveillance...........cccccevvveviinieiiecnnnn, 2,587 11 2,623 11 2,656 11 2,743 11 (1,2) +87 -
Standardization............cccceeieniinienen 5,168 28 5,263 28 5,356 28 5532 28 (1,2) +176 -
Federal Seed ........ccovvvviiiiiiiiie 2,346 15 2,395 15 2,445 15 2,525 15 (1,2) +80 -
Country of Origin Labeling..........cccccevvvvviiinennnns 4782 15 4831 15 4,872 15 5032 15 (1,2) +160 -
Pesticide Data Program..........ccccceevevvenieneeneenne. 15,194 16 15,246 16 15,269 16 15,769 16 (1,2) +500 -
National Organics Standards............ccceeeveerveennen. 18,594 51 20,761 61 22,782 71 24,044 73 (1,2,4) +1,262 +2
Transportation and Market Development.............. 9,238 35 9,859 35 9,960 35 10,802 35 (1,2,5) +842 -
Hemp Production...........ccccceevviviie e 16,662 13 16,704 13 14,996 13 15,487 13 (1,2) +491 -
Nat’l Bioengineered Food Disclosure................... 2,010 4 2,023 4 2,028 4 2,095 4 (1,2) +67 -
Farmers Market and Local Food Program............. 7,400 - 7,400 - 7,307 - 7,547 - (1,2 +240 -
Local Food HUBS ......cccoviiiiiiiiiicccn - - 500 - - - - - - - -
GSA ReNnt & SECUNtY ....cvvveeiveiieeciee e 3,988 - 4,420 - 4,365 - 5,877 - (6) +1,512 -
Acer Access and Development Program............... 6,000 2 7,000 2 7,504 2 7,504 2 - - -
Packers and Stockyards...........ccccevveeiiieeiiinesinnenn, 23,138 148 24,625 148 30,131 163 35,439 163 (1,2,7) +5,308 -
Grain Regulatory .........cccoovevveniinienie e 18,361 109 18,727 109 19,342 109 19,976 109 (1,2) +634 -
U.S. Warehouse ACtiVItieS.......c.cccceeriveriveeinnennn, 10,348 67 10,567 67 10,777 67 11,130 67 (1,2) +353 -
Local and Regional Commodity Procurement....... - 0 - 0 - 0 2,000 11 (8) - +11
International Food Procurement ............ccccovveneee. 8,574 3 8,584 3 8,644 3 8,927 3 (1,2 +283 -
Dairy Business Innovation..........c..ccceeeevvveciineennnn. -* - 25,000 - 25,000 - 25,000 - - - -
Micro-Grants for Food Security ...........cceevvveenee. -* - 5,000 - 8,000 - 5,000 - (9 -3,000 -
Organic Production and Market Data Initiative..... - - 500 - - - - - - - -
Cattle Contract Library Pilot Program................... - - -* - 1,000 - 1,000 - - - -
Supply Chain Analysis.........c.cccceeviveiiieciieeiinens - - - - - - 2,000 2 (10) - +2
Cross Cutting Analysis ........cccevveriienieniieninenenenn, - - - - - - 2,500 5 (1) - +5

Total Marketing Services..........ccccoveevivennnnnn. 188,358 719 226,657 729 237,695 754 254,605 774 +16,910 +20

*2021 Dairy Business Innovation and Micro-Grants for Food Security funded through General Provisions

*2022 Cattle Contract funded through General Provisions
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JUSTIFICATION OF INCREASES AND DECREASES

The mission of the Agricultural Marketing Service (AMS) is to facilitate the strategic marketing of agricultural
products in domestic and international markets, while ensuring fair trading practices and promoting a competitive
and efficient marketplace to the benefit of producers, traders, and consumers of U.S. food and fiber products.

AMS carries out a wide range of programs under the authorization of the Agricultural Marketing Act of 1946 as well
as over 50 other statutes. Annual appropriations fund Market News reporting, data testing for pesticide residues, the
National Organic Program, Transportation and Market Development activities, Packers and Stockyards oversight,
the development of grain standards and testing methods, monitoring of U.S. warehouses, and many other marketing
activities.

AMS administers Marketing Services programs that create domestic and international marketing opportunities for
U.S. producers of food, fiber, and specialty crops through activities such as Market News, Standardization,
Transportation and Marketing, Pesticide Data, and marketing grants. AMS also provides the agriculture industry
with valuable services to ensure the quality and availability of wholesome food for consumers across the country
and around the world. Marketing Services funding helps ensure fair and just marketing systems through activities
such as the National Organic Program, Packers and Stockyards, Grain Regulatory, Hemp Production, U.S
Warehouse Activities, Country of Origin and Bioengineered Labeling, and Shell Egg Surveillance

AMS’ Marketing Services activities support USDA Strategic Goal 2, Objective 2.2 to build resilient food systems,
infrastructure, and supply chains. Marketing Services activities also support USDA Strategic Goal 3, Objective 3.2
to expand markets for emerging technologies, sustainable products, and novel products.

This request provides the resources needed to fund Marketing Services activities at the 2022 service level, including
funding to strengthen enforcement for Packers and Stockyards as included in the 2023 Budget, plus crucial program
improvements for 2024.

(1) An increase of $6,487,000 for pay and employee costs in Marketing Services programs.

This increase is to cover increases in pay for associated employees in 2024. These increases will support the
annualization of the 4.6 percent Cost of Living pay increase in 2023, and the 5.2 percent Cost of Living pay
increase in 2024. Agricultural marketing depends on AMS services, including Market News reports,
Transportation and Market Development, the National Organic Program, Packers and Stockyards oversight,
and Grain Regulatory activities, among others. Without this increase, AMS will have to reduce these and other
program services that support agricultural marketing.

(2) An increase of $4,321,000 (all IT related) for Packers and Stockyards ($30,131,000 and 163 FTEs available in
2023).

This increase will provide the Packers and Stockyards Division (PSD) with funding needed to develop and
maintain a new system to monitor compliance enforcement workflows. Currently, PSD utilizes the Enterprise
Content Management system (ECM) for monitoring compliance enforcement workflows known as Packers
and Stockyards Automated System (PAS) 1.0. The ECM system enables PSD to track and maintain required
information on regulated entities and their regulated activities and provides a cross-agency platform for
coordinating with USDA’s Office of the General Counsel on case files for administrative enforcement action.
However, PAS 1.0 is technically obsolete and has IT security vulnerabilities. Through a phased approach, PSD
is developing the next generation of the system, PAS 2.0, which will require an estimated $4.3 million for
development in 2024.

On July 9, 2021, the President issued Executive Order (EO) — Promoting Competition in the American
Economy. The EO directs USDA to undertake several measures to mitigate concentration and improve
resiliency of the food supply chain. Under the President’s EO on Competition, USDA is charged with a range
of competition-related market monitoring, rulemaking, and enforcement coordination and policy
improvements. Within USDA, PSD is leading the Administration’s initiative for fair and competitive markets
in the livestock, meat, and poultry industries.

Packers and Stockyards regulates and monitors the activities of livestock, meat, and poultry market
participants to support fair practices. Increased funding is requested to strengthen oversight of livestock and
poultry markets and minimize IT security vulnerabilities. USDA considers enforcement of the Packers and
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©)

(4)
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Stockyards (P&S) Act to the full extent of the law a top priority. The Packers and Stockyards Division (PSD)
supports improvements to price transparency for cattle and swine producers, and provides oversight of
livestock packers and poultry processors to ensure fair, competitive, and efficient markets for producers. The
PSD is responsible for leading USDA’s efforts to implement this renewed emphasis on stronger anti-trust and
competitive analysis and increased oversight and enforcement among beef and swine packers and poultry
processors. PSD administers and enforces the P&S Act of 1921 and enforces the Agricultural Marketing Act,
Food Security Act, Truth-in-Lending Act, Fair Credit Reporting Act, and the Agriculture Fair Practices Act as
they relate to regulated entities under the P&S Act.

The Administration, Congress, and industry stakeholders have expressed serious concerns about cattle price
discovery and livestock packer concentration levels. The most cost-effective approach to address these
concerns and build and support the new Cattle Contract Library is to do so in tandem with the Swine Contract
Library.

An increase of $2,500,000 and 5 FTEs in Cross-Cutting Analysis to strengthen USDA’s technical assistance
efforts for local and regional food systems (new request).

This increase is to build out the additional technical assistance required to effectively support USDA’s
investments in local and regional food systems. Through its grant programs, research, and analysis, AMS
improves market access for producers and develops new, diversified markets from food hubs and farmers
markets to farm-to-institution and value-added processing. However, to ensure that producers and other
stakeholders have ready access to the right programming to grow their business, especially as funding for local
and regional programs grows and data and research expands, AMS needs to provide more targeted technical
assistance to help them navigate the vast resources available across the federal government, provide them with
data and information using our local and regional expertise to better inform their decision making on the
ground, and connect them with strategic partners that can enhance the success of their food and farm
businesses, particularly for those projects supported by federal funds. This funding will support the hiring of 5
technical assistance experts and up to 10 cooperative agreements; the agreements would leverage local
organizations who can help USDA directly deploy technical assistance resources in communities, particularly
those that are underserved.

An increase of $2,000,000 and 11 FTEs to Support Local and Regional Commodity Procurement (new request).

Emergency food organizations continue to face significant ongoing need and are struggling to meet demand.
Schools have had difficulty purchasing products from their commercial distributors and have looked to USDA
to continue to purchase and deliver nutritious food products to serve their customers. USDA needs to continue
to work to strengthen and diversify the suppliers that provide healthy, nutritious, and local foods to schools and
nutrition assistance programs by assisting small and underserved farmers and businesses to become vendors
for school meals. Additionally, USDA needs to continue to explore modernized ordering and distribution
methods to support schools and emergency food organizations, improve their experience, and help address
their supply chain challenges. USDA will accomplish these goals by conducting systematic outreach to small
and underserved producers and processors to identify and onboard new vendors, identifying and removing
barriers to small business participation in the vendor registration and contracting process, and taking a more
modern, commercial approach to the ordering, procurement, and distribution process.

An increase of $2,000,000 and 2 FTEs to support USDA’s ongoing response to food and agriculture supply
chain disruptions (new request).

This increase is for ongoing government wide coordination, including, but not limited to data analysis,
research, and program and policy development on the food and agriculture supply chain. The COVID-19
pandemic and the on-going pandemic recovery have revealed serious cracks across food and agricultural
supply chains. Currently, the government lacks government-wide indicators and sufficient data and research to
plan for, react to, and resolve agri-food supply chain issues in real-time, which is vital given the perishable,
seasonal, and essential nature of food. As demonstrated by USDA’s Executive Order 14017 supply chain
report and our efforts as co-chair of the Administration’s Short-Term Supply Chain Disruption Task Force,
strengthening the resilience of our country’s agri-food supply chains will require 1) enhanced data and market
intelligence to address disruptions early, reducing impacts on individuals and communities, and 2) increased
federal coordination on agri-food supply chain disruptions as part of the nation’s critical infrastructure. Given
the range of commodities served by AMS and our experience in food systems research and economics (e.g.,
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transportation, local and regional foods, market analysis), AMS can support USDA’s supply chain response by
conducting research on supply chain constraints, including those related to market concentration and just-in
time procurement approaches, conducting research and increasing data analysis related to critical supply chain
components, where information is not commonly captured or currently shared across government (e.g.,
additional transportation data, partnering with other federal agencies who have agri-food data to amplify our
collective ability to assess supply chains), and supporting ongoing required responses for policy and program
input on agri-food supply chains to government wide initiatives such as responding to Congress’s Continuity
of Economy Act. This funding will support the hiring of 2 FTE supply chain experts and up to 10 cooperative
agreements on the data and research needed to feed into USDA’s ongoing response to government wide agri-
food supply chain needs.

An increase of $1,512.000 for GSA Rent and Security ($4,365,000 available in 2023).

AMS has experienced increase in General Services Administration Rent and Security costs in recent years.
Without this increase, AMS will have to reduce program services that support agricultural marketing.

An increase of $500,000 and 2 FTEs for National Organic Program ($22,782,000 and 71 FTEs available in
2023).

This funding is to support the development and implementation of the USDA organic standards, and to grow
the organic public-private partnership of certification and oversight. The organic industry continues to expand.
New innovations that support climate-smart agriculture also highlight the need for new standards to maintain
fair and consistent certification across organic certifiers, farms, and businesses. The additional funding, and
associated 2 new GS-13 Full-Time Equivalents (FTESs), would be used to advance regulatory priorities based
on recommendations from the National Organic Standards Board (NOSB), applying program experience in
accreditation and enforcement.

An increase of $500,000 for Transportation and Market Development ($9,960,000 and 35 FTEs available in
2023).

This funding increase will provide resources to conduct additional research and outreach related to grain
shipping and supply chains. The end result of such work is to develop more resilient supply chains and aid in
the further development of regional food systems.

An increase of $117,000 for Market News to support fair and competitive markets, including the livestock
industry ($35,261,000 and 202 FTEs available in 2023).

This funding will enable AMS to continue enhancements of our cattle market reporting through Livestock
Mandatory Reporting (LMR) to show more clarity on formula trades. Funding will also be used to support
evaluation of the confidentiality guideline that is used in Livestock Mandatory Price reporting, which could
require an outside study and regulatory work. Clarity on cattle market transactions directly support the
Department’s fair and competitive market agenda. President Biden’s Executive Order on Competition from
July 2021 specifically directs USDA to develop plans to enhance competition and fairness to farmers,
including by (A) providing enhanced information to producers, (B) providing enhanced information to
consumers, and (C) improving price discovery and transparency to benefit the functioning of cattle and other
livestock markets. Many LMR activities have important roles to play in advancement of that agenda.
Moreover, the ability for USDA to execute on those Competition EO mandates also depends in significant
measure on the ability for Market News to deliver information and enable producers and consumers to utilize it
effectively. In addition, Market News — specifically information collected under LMR — plays an important
role in collecting and analyzing the data on which others depend for fair and competitive markets
investigations. The Department of Justice in particular has utilized Market News data and insights for a range
of matters. Over the last year, Congress has added especially intense focus on the importance of these markets
and any relevant investigations thereto.

(10) A decrease of $3,000,000 from Micro-Grants for Food Security ($8,000,000 available in 2023).

This program assists agricultural agencies or departments in eligible states and territories to increase the
quantity and quality of locally grown food in food insecure communities through small-scale gardening,
herding, and livestock operations by competitively distributing subawards to eligible entities. The Budget seeks
to right-size this program as many entities that are eligible have not been applying for the program.
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(11) A decrease of $27,000 for E-gov costs in Marketing Services programs.

The funds being transferred to the Department from AMS to cover Department-wide E-gov activities are
slightly less than the amount budgeted. The Budget reflects a slight decrease in the needed contribution from
AMS.
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GEOGRAPHIC BREAKDOWN OF OBLIGATIONS AND FTES
Table AMS-14. Marketing Services — Discretionary Geographic Breakdown of Obligations and FTEs (thousands
of dollars, FTE)

2021 2022 2023 2024

State/Territory/Country Actual FTE Actual FTE Estimated FTE Estimated FTE
Alabama ........cccceevveeinneen. $160 1 $325 1 $387 1 $415 1
Alaska......cccoeeeeeiiiiiiinnnn.n. - - 12 - 15 - 15 -
AN 7o) o - VO 1,134 9 109 1 130 - 139 -
ArKansas........ccceevevveeineen. 248 2 1,240 4 1,477 5 1,582 5
(OF: 111 (o] [T VR 4,216 7 8,323 30 9,915 32 10,620 32
Colorado.........coovvevvvereens 5,962 40 4,529 17 5,395 17 5,779 18
Connecticut.............coeeunees 100 - 55 - 66 - 70 -
Delaware.............cceevvveee... - - 17 - 20 - 22 -
District of Columbia.......... 113,994 272 133,182 488 158,658 504 169,943 516
Florida.........ccoovvvvviiieneins 1,346 2 2,279 8 2,714 9 2,908 9
GEOrgia...ccvevrevreeeiieeeene 6,236 46 6,238 23 7,431 24 7,960 25
Hawaii .....cccoevveeeiiiininnnen. - - 22 - 26 - 28 -
[0 P13 1o IR 516 5 28 - 33 - 36 -
HENOIS .. 741 6 498 2 593 2 635 2
Indiana.........coovvvvevvreeinenn. - - 2,617 9 3,118 10 3,339 10
oV R 4,709 38 5,779 21 6,884 22 7,374 22
KanSas.......cocovevveeviveeeiinns 48 1 252 - 300 - 322 1
Kentucky .......cccevevvvevenen. 185 2 1,103 4 1,314 4 1,407 5
Louisiana.........ccoeeeuvvvennn.. 428 4 84 - 100 - 107 -
Maine .....covvveevieeeiieee s 24 - 707 2 842 3 902 3
Maryland .........ccccoeveinens 273 1 339 1 404 1 433 1
Massachusetts ................... 617 5 107 1 127 1 137 -
Michigan.........cccceevveiinnens 2,234 4 2,267 8 2,701 9 2,893 9
Minnesota.......coceevvvveeennns 765 2 1,362 5 1,623 5 1,738 6
MIiSSISSIPPI ..c.vvveveecieeiiieeas - - 137 1 163 1 175 1
MIiSSOUM.....eeeeiiiieeeiiieeeins 20,502 106 3,247 12 3,868 12 4,143 12
Montana..........coeeeeeiiveeeens 108 1 600 2 715 2 766 2
Nebraska.........cccccovveeeinne 144 1 909 3 1,083 3 1,160 3
Nevada..........coevveeerirveeeinns - - 47 - 56 - 60 -
New Hampshire ................ - - 20 - 24 - 26 -
New Jersey........cccocverueenns - - 476 2 567 2 607 2
New MEeXiCo ........covvverernne 255 2 1,195 4 1,424 4 1,525 5
New YOrK ......ccoevvevirveeennns 2,454 5 3,261 12 3,885 12 4,161 12
North Carolina.................. 1,942 12 275 1 327 1 351 1
North Dakota .................... 131 1 494 2 588 2 630 2
(0] 3o IR 1,891 2 4,191 16 4,993 16 5,348 17
Oklahoma ........cccecevveeeenns 439 4 2,509 9 2,989 10 3,202 10
Oregon.......ccocvevveeiveennnnn 239 2 642 2 765 2 819 2
Pennsylvania..................... 703 6 1,299 5 1,547 5 1,658 6
South Carolina .................. 117 1 156 1 186 1 199 1
South Dakota ................... 162 1 1,024 4 1,220 4 1,307 5
TENNESSEE ....uvvvvvvrrrnnrrrnnnnns 3,430 17 262 1 312 1 334 1
TEXAS...cvveeeierieeeirieeeireeens 2,537 10 4,070 15 4,848 15 5,193 15
(0] 71 O R - - 148 1 176 1 189 1
Vermont........cooeeevvveeeeeeenn, - - 150 1 179 1 191 1
Virginia .....coooevveeeieenens 3,088 11 95 - 113 - 121 -
Washington.........ccccceeeenee. 1,604 3 2,597 10 3,094 10 3,314 10
West Virginia..........c....... - 85 - 101 - 108 -
WiSCONSIN ....cceveeeiiiieienee. 1,854 13 89 - 106 - 114 -
WyYoming.......cccoceeveeeenenn 1 - 78 - 93 - 100 -

Obligations.................. 185,537 645 199,530 729 237,695 754 254,605 774
Lapsing Balances .............. -5,321 - -3,878 - - - - -
Bal. Available, EQY.......... 20,234 - 23,157 - - - - -

Total, Available........... 200,450 645 218,809 729 237,695 754 254,605 774

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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Table AMS-15. Cattle Contract Library Pilot — Discretionary (General Provision Funding) — Geographic
Breakdown of Obligations and FTEs (thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. - - $62 - $938 - - -
Obligations............c........ - - 62 - 938 - - -
Bal. Available, EQY............. - - 938 - - - - -
Total, Available.............. - - 1,000 - 938 - - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-16. Dairy Business Initiatives — Discretionary (General ProvisionFunding) — Geographic Breakdown
of Obligations and FTEs (thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. $1,769 3 $22,076 - $23,157 - - -
Obligations..................... 1,769 3 22,076 - 23,157 - - -
Bal. Available, EQY............. 20,234 - 23,157 - - - - -
Total, Available.............. 22,003 3 45,233 - 23,157 - - -

Footnote: This table reflects funding provided through a General Provision in 2020 and 2021 that was made available until
expended. In 2022 and 2023, funding for this activity is included in the Marketing Services annual appropriation. This table does
not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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Table AMS-17. School Food/Child Nutrition — Mandatory Geographic Breakdown of Obligations and FTEs
(thousands of dollars, FTE)

2021 2022 2023 2024
State/Territory/Country Actual FTE Actual FTE Estimated FTE Estimated FTE
Alabama ..........cccceeeviiinne - - $8,202 - - - -
Alaska........cccovveiiiieninenn - - 520 - - - -
Arkansas...........cccoeeieiennne - - 5,190 - - - -
California.........cccocevevienenn. - - 28,372 - - - -
Colorado.........cccccoeviriiennnn. - - 6,155 - - - -
ConnectiCut........cccoocvervennene - - 2,825 - - - -
Delaware.........ccccovvveneennenne. - - 885 - - - -
District of Columbia............. - - 635 - $152,894 - -
Florida..........cccoooviiiiiene - - 8,180 - - - -
GeOorgia......coevvevuevieieieenn - - 3,120 - - - -
1daho ....ccovveeeeeiiiiiieeee, - - 1,630 - - - -
HINOIS .. - - 4,866 - - - -
Indiana.........cooevevineniennnn - - 5,105 - - - -
loWa ..o, - - 4,427 - - - -
Kansas........cccoevveviiiniiinne, - - 3,095 - - - -
Kentucky ..o - - 3,832 - - - -
Louisiana........ccocvrverieennenne - - 8,936 - - - -
Maine ..o, - - 954 - - - -
Maryland ..........cccoovnvenene - - 1,757 - - - -
Massachusetts ............ccccuenee. - - 1,506 - - - -
Michigan.......c.ccoceveeneennenn. - - 10,050 - - - -
Minnesota........cccevverieenene - - 8,876 - - - -
MIiSSISSIPPI ...cvvevereiciicicne - - 3,460 - - - -
MIiSSOUI.....c.oeviiiieiiiiiiicne - - 5,170 - - - -
Montana...........ccoeeevriiiiniine - - 770 - - - -
Nebraska..........ccooeverenennens - - 2,283 - - - -
Nevada.........cccoevereninennens - - 2,220 - - - -
New Hampshire ................... - - 747 - - - -
New Jersey.......cccvvvevrvnnnnne - - 10,403 - - - -
New MEeXiCO ......ccoevververvenene - - 1,951 - - - -
New YOrK.......cccooeverencnnens - - 18,877 - - - -
North Carolina.........c.cc.eee. - - 10,662 - - - -
North Dakota ..............c.c.... - - 885 - - - -
Oklahoma ........cccccevvervennenne. - - 2,172 - - - -
Oregon.....c.oeceevveeieeiiieniens - - 2,101 - - - -
Pennsylvania............c.cccenee - - 8,262 - - - -
Puerto RiCO ........ccccoverervenne - - 1,983 - - - -
Rhode Island............cccoenee - - 1,293 - - - -
South Carolina...........cc..c.... - - 4,173 - - - -
South Dakota ...........cccevnee. - - 1,001 - - - -
TENNESSEE ......evvvvervieririeenenn - - 2,711 - - - -
TEXAS .eeveeriereieenee e - - 31,390 - - - -
Utah....ooooi - - 3,237 - - - -
Vermont.........coccovrvecoricnnne - - 717 - - - -
Virginia ..o, - - 96,062 - - - -
Washington..........c.ccccevennenn. - - 5,052 - - - -
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2021 2022 2023 2024
State/Territory/Country Actual FTE Actual FTE Estimated FTE Estimated FTE
West Virginia...........cccceeeeee - - 1,572 - - - - -
WISCONSIN ....ovveriieiieieeen - - 8,237 - - - - -
WyYoming......ccoceeevveeneeeniennn - - 597 - - - - -
Obligations..........c.ccccene. - - 347,106 - 152,894 - - -
Bal. Available, EQY............. $500 - 153 - - - - -
Total, Available............... 500 - 347,259 - 152,894 - - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-18. Commaodity Purchases/Emergency Food Providers - Mandatory Geographic Breakdown of
Obligations and FTEs (thousands of dollars, FTE)

2023 2024

State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. - - - - $943,000 - - _

Obligations............c........ - - - - 943,000 - - -
Lapsing Balances ................. - - - - - - - -
Rescinded Balances.............. - - - - - - - -
Bal. Available, EQY.............. - - $943,000 - - - - -

Total, Available.............. - - 943,000 - 943,000 - - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-19. Local Food Purchase Assistance/Cooperative Agreement Program - Mandatory Geographic
Breakdown of Obligations and FTEs (thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. - - - - $471,500 - - -
Obligations...........cccccvens - - - - 471,500 - - -
Bal. Available, EOQY............. - - $471,500 - - - - -
Total, Available............... - - 471,500 - 471,500 - - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-20. Organic Production and Market Data - Mandatory Geographic Breakdown of Obligations and
FTEs (thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. $295 - $1,168 - $2,440 - - -
Obligations............cc....... 295 - 1,168 - 2,440 - - -
Bal. Available, EQY............. 3,608 - 2,440 - - - - -
Total, Available............... 3,903 - 3,608 - 2,440 - - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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Table AMS-21. Local Agriculture Market Programs - Mandatory Geographic Breakdown of Obligations and

FTEs (thousands of dollars, FTE)

2023 2024

State/Territory/Country 2021 Actual FTE 2022 Actual FTE Estimated FTE Estimated FTE
Alaska.........cccoveeeiiieeiiieeen $650 - - - - -
AFZONA.....ccoieiiieiieeiie e 1,580 - - - - -
California.........cccceceevveennnen. 783 - - - - -
(070] [0]-To [0 F U 410 - - - - -
Connecticut...........cccevveernneee. 743 - - - - -
District of Columbia............. 2,334 1 $29,596 9 $56,419 $29,212
Florida.......coeevieiieiiien 1,037 - - - - -
(C1=To] (o[ T SRR 961 - - - - -
Hawaii.........ccooeeevineeiiinen 749 - - - - -
HENOIS ..o 736 - - - - -
Indiana.........ccoeevivveeeiineeenns 498 - - - - -
01 SR, 67 - - - - -
Kentucky ........ccovvvvvveiviennnnnn 2,094 1 - - - -
Louisiana.......ccceevevveeeiinnennns 305 - - - - -
Maine .....coceevvveeciiee e 499 - - - - -
Massachusetts ............cceevee. 1,200 - - - - -
Michigan........ccccceevieniiiennnnn 957 - - - - -
MiSSOUF.....ccvveiieiieeiiiein 171 - - - - -
Montana.........coceevviieeiiiienne 455 - - - - -
New Jersey......ccccvvvveiniinnnnns 744 - - - - -
New MEeXiCo .......coovvveevirnennne 1,999 1 - - - -
New YOrK ......cooeeevivveeiiinnenns 2,586 1 - - - -
North Carolina...................... 1,954 - - - - -
(@] T SR 610 - - - - -
OKlahoma ........ccceeviveeieenen. 216 - - - - -
Oregon.......ccocveerveeneenieenne 941 - - - - -
Pennsylvania..............c......... 94 - - - - -
Puerto RiCO........cccceevvienenn 227 - - - - -
South Carolina...................... 25 - - - - -
South Dakota ..........c.cccveenee. 245 - - - - -
TEeNNESSEE ....vvvveviieeeiiieeeeis 143 - - - - -
TEXAS..cvveeeiiieeeiiiieeeeiiee e 429 - - - - -
Vermont.......cocceevvveeiiivneennnns 996 - - - - -
Virgin Islands...........c......... 858 - - - - -
Virginia .....cooevveeneeieniennnn 2,128 1 - - - -
Washington.........c.cccceeeeennen. 1,972 - - - - -
West Virginia.........ccccceeeenee. 954 - - - - -
Wisconsin........ccccceveeeveenennn 411 - - - - -
Obligations ..........ccccevvvenuene 33,761 5 29,596 9 56,419 29,212
Bal. Available, EQY............. 5,109 - 4,462 - - -

Total, Available............... 38,870 5 34,058 9 56,419 29,212

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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Table AMS-22. Milk Donation Program - Mandatory Geographic Breakdown of Obligations and FTEs
(thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
WIiSCONSIN.....ccoevveeeeeieeeaen. $431 - $289 - $4,715 2 $4,715
Obligations............cc...... 431 - 289 - 4,715 2 4,715
Bal. Available, EOY............. 17,883 - 22,309 - - - - -
Total, Available.............. 18,314 - 22,598 - 4,715 2 4,715 2

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-23. Hemp Production Program - Mandatory Geographic Breakdown of Obligations and FTEs
(thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. - - $4 - - - - -
Obligations..........c.ccc..... - - 4 - - - - -
Bal. Available, EOY............. $608 - 603 - $603 - $603 -
Total, Available............... 608 - 607 - 603 - 603 -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-24. CARES Act - Supplemental Geographic Breakdown of Obligations and FTEs (thousands of
dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE

District of Columbia............. $32,278 1 - - - - - -

Obligations..........c.cc...... 32,278 1 - - - - - -
Bal. Available, EQY.............. - - - - - - - -
Total, Available............... 32,278 1 - - - - - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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Table AMS-25. Local Agriculture Market Programs - Supplemental Geographic Breakdown of Obligations and
FTEs (thousands of dollars, FTE)

2021 2022 2023 2024
State/Territory/Country Actual FTE Actual FTE Estimated FTE Estimated FTE

Alaska......cccceeveeiiiiiiiiieee, - - $939 - - - -
Arkansas........occeevveenieeninnnn - - 750 - - - -
California.........cccocevvevenenn. - - 4,047 - - - -
Colorado.........cccccoevriiennnn. - - 1,274 - - - -
ConnectiCut..........ccccevueeenen. - - 1,042 - - - -
District of Columbia............. $4,943 9 313 - $1,171 - -
Florida.......ccocovviiiieiiien - - 644 - - - -
(C1=To] (o[ T SRR - - 2,680 - - - -
Hawaii.........cccooeiiiiiiie - - 1,900 - - - -
1daho ....ccovveeeeeiiiiiieeee, - - 262 - - - -
HHNOIS .. - - 84 - - - -
Indiana..........coocevvviienennnn - - 1,367 - - - -
1011V L - - 607 - - - -
Kentucky ........ccooeviiiiine - - 3,398 - - - -
Louisiana.........ccceeevveiirennnnnn - - 250 - - - -
Maine ......ccovvvveeeeeiieiiieee, - - 2,698 - - - -
Maryland ..........ccccoeeiininnne - - 1,742 - - - -
Massachusetts ............ccccvene. - - 3,363 - - - -
Michigan.........cccceveeeiiiiennnne - - 335 - - - -
Minnesota........ccoceeeviiennne - - 383 - - - -
MiSSISSIPPI .c.vvveveeiieeiiiei - - 1,555 - - - -
New Hampshire ................... - - 541 - - - -
New Jersey......ccccvvvveiiinennns - - 499 - - - -
New YOrK .......cccooeveninenncns - - 3,088 - - - -
North Carolina...........ccccvee - - 4,587 - - - -
ONIO .. - - 676 - - - -
Oklahoma.........cccccevverrennenne. - - 1,334 - - - -
Oregon.....cccuveeiivveeiiieee s - - 701 - - - -
Pennsylvania............c.cccennee - - 2,936 - - - -
Rhode Island............ccccovenee - - 459 - - - -
South Carolina..........cc..c.... - - 1,138 - - - -
TEX8S..coiieriiiiieei e - - 695 - - - -
Vermont........cccoevevvvenineennns - - 502 - - - -
Virginia ..o, - - 2,057 - - - -
Washington..........c.cccceevennnn. - - 2,652 - - - -
West Virginia..........coccoennene. - - 1,311 - - - -
WISCONSIN ...c.veviviiiricicin - - 2,379 - - - -
WyYoming........coceeeveveenennnnn - - 654 - - - -

Obligations............cc....... 4,943 9 55,842 - 1,171 - -
Bal. Available, EQY.............. 57,014 - 1,171 - - - -

Total, Available............... 61,957 9 57,013 - 1,171 - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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Table AMS-26. Dairy Donation Program - Supplemental Geographic Breakdown of Obligations and FTEs
(thousands of dollars, FTE)

2021 2022 2023 2024
State/Territory/Country Actual FTE Actual FTE Estimated FTE Estimated FTE

ANZONA.....ccciiiieeiiiiee e, - - $104 - - - -
California.........cccevveeiennen. - - 13 - - - -
Colorado.......ccceevverveeiennne. - - 18 - - - -
Connecticut...........ccceeevveenee. - - 35 - - - -
District of Columbia............. $134 1 217 1 - - -
HENOIS ..o, - - 29 - - - -
Indiana........ccocoovvvvvvveneeennnn, - - 5 - - - -
01 SR, - - 18 - - - -
Kansas.........cccoevveiiiniininne, - - 1,001 - - - -
Kentucky .......cccovvveeiiiennnne - - 4 - - - -
Maryland .........cccoooceeiiinnnnnn. - - 1 - - - -
Michigan........ccccceevveiiiiennnn - - 58 - - - -
New MeXiICO .....ccccovverveennnnn - - 128 - - - -
New YOrK ......cooeevvveeevinnennne - - 5 - - - -
Oregon......ccveevieeeeiiieee e - - 731 - - - -
Pennsylvania..............cc........ - - 288 - - - -
TEXAS..uvvveeeeeeeiiiiieeee e e e - - 759 - - - -
Virginia .....ooeeveeieeiieeiiees - - 5 - - - -
Washington.........ccceevveenen. - - 1,788 - - - -
WiSCONSIN .......oovevieiiiieenn - - 64 - - - -

Obligations..........cccccevens 134 1 5,361 1 - - -
Bal. Available, EOY. ............. 399,866 - 394,505 - $394,505 - $394,505

Total, Available............... 400,000 1 399,866 1 394,505 - 394,505

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.

Table AMS-27. Meat and Poultry Grants - Supplemental Geographic Breakdown of Obligations and FTEs
(thousands of dollars, FTE)

2023 2024
State/Territory/Country 2021 Actual FTE 2022 Actual FTE  Estimated FTE  Estimated FTE
District of Columbia............. $1,671 1 $56,658 6 $1,671 - -
Obligations...........cccccve... 1,671 1 56,658 6 1,671 - -
Bal. Available, EQY. ............. 58,329 - 1,671 - - - -
Total, Available............... 60,000 1 58,329 6 1,671 - -

Footnote: This table does not align to MAX schedule X due to exclusion of reimbursable funding and obligations.
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CLASSIFICATION BY OBJECTS

Table AMS-28. Classification by Objects (thousands of dollars)

Item 2020 2021 2022 2023
No. Item Actual Actual Estimated Estimated
Personnel Compensation:
Washington D.C.........ccccoevevieiiiieecec e $38,900 $39,744 $43,406 $44,968
Personnel Compensation, Field.............ccccoecveenen. 22,268 25,183 26,173 36,373
11 Total personnel compensation.............cccoeeeneee 61,168 64,927 69,579 81,341
12 Personal benefits .......ccooeeeviiiiiiiiiece e, 22,328 24,452 25,328 33,286
13.0 Benefits for former personnel ............cccocevvennenn. 536 158 536 536
Total, personnel comp. and benefits .................. 84,032 89,537 95,443 115,163
Other Objects:
21.0  Travel and transportation of persons ..................... 2,255 1,171 2,255 2,440
22.0  Transportation of things...........cccovevviiiieiiniiniens 17 24 17 17
23.1 Rental payments to GSA........cccooovvieviieniene e 4,654 5,475 5,586 5,154
23.2 Rental payments to others..........ccccvcvvveveiieeninnen, 1,328 891 1,328 1,328
23.3  Communications, utilities, and misc. charges ........ 1,894 2,340 2,594 1,894
24.0  Printing and reproduction ..........c.cccoceevieiiniinniens 232 677 580 232
25.1  Advisory and assistance Services...........ccoccevveerueene - 277 - -
25.2  Other services from non-Federal sources............... 46,437 53,158 50,437 47,740
25.3  Other goods and services from Federal sources..... 27,229 12,260 20,847 24,442
25.6 Medical Care........ccovvrvviiiiieiiee e - 118 - -
25.7  Operation and maintenance of equipment.............. 1,245 979 1,245 1,745
26.0  Supplies and materialS..........cccceveveevieevineiiieninnn, 1,032 986 1,032 1,532
31.0 EQUIPMENL.....cciiiie e 3,421 2,860 2,989 2,921
32.0 Land and StruCtures..........cccovvvevveneeniesiesie e - 18 - -
41.0  Grants, subsidies, and contributions....................... 10,337 12,262 25,990 28,337
42.0 Insurance Claims and Indemnities.............cccccoe.... 13 3 13 13
43.0 Interest and Dividends..........ccooovvvviiiriieenieninnnn, 2 1 2 2
Total, Other Objects........cccoevvveevieciec e, 100,096 93,500 114,915 117,797
99.9 Total, new obligations...........c.ccccceeviveeiiinennn, 184,128 183,037 210,358 232,960
DHS Building Security Payments (included in 25.3) . $791 $593 $800 $800
Position Data:
Average Salary (dollars), ES Position ................... $185,588  $190,878 $188,372  $193,741
Average Salary (dollars), GS Position................... $92,076 $98,459 $100,428  $103,441
Average Grade, GS POSItioN .........cccocevvvrveinennnn, 12 12 12 12

ADVERTISING EXPENDITURES

There are no contracts for advertising expenses to report.

24-37



2024 USDA EXPLANATORY NOTES — AGRICULTURAL MARKETING SERVICE

This page was intentionally left blank.

24-38



2024 USDA EXPLANATORY NOTES — AGRICULTURAL MARKETING SERVICE

STATUS OF PROGRAMS
Marketing Services

Market News

Current Activities

The Market News Service (Market News) provides current, unbiased information on supply, demand, a variety of
fruit and vegetable, livestock, and dairy prices, movement, location, quality, condition, and other market data on
agricultural products in specific markets and marketing areas — both domestic and international. This information is
supplied to buyers and sellers, producers and handlers, transportation and logistics companies, insurance and lending
institutions, and others in the marketing chain, including consumers. The information reported by Market News
provides a high level of market transparency that contributes to the orderly marketing of agricultural commodities
and helps to promote fair trade for all market participants. The market information also supports government policy
makers and is widely used for value determinations, such as in courts and mediation.

All market information is reported to AMS on a voluntary basis except for mandatory price reporting for specified
livestock, meat, and dairy product information. The agricultural sector constantly evolves and so does the form and
content of the Market News reports as well as the ways in which that information is made available to the public.
AMS Market News issues hundreds of reports daily for nearly 1,000 commodities resulting in over 54 million e-
views by the public annually.

Selected Examples of Recent Progress

Introduction of Market News Mobile Application: In February 2022, AMS released a new USDA Market News
Mobile Application (app), providing producers and others in the supply chain with instant access to current and
historical market information. The initial version of the app included nearly 800 livestock, poultry, and grain market
reports, with all other commaodities released in May 2022. Producers and other users can search for markets based
on their location, by state, or by commaodity. They also can add market reports to their favorites for easier access,
share reports via text or email, subscribe to reports, and receive real-time notifications when a new report is
published. For additional data analysis, the app lets you share the source data behind the reports via email as well.
There are both iOS and Android versions available to download. USDA will continue to expand the features of the

app.

Cattle Contracts Library Pilot Program Development: The Consolidated Appropriations Act of 2022 directed the
AMS to create a Cattle Contracts Library Pilot Program (library) to increase market transparency for cattle
producers. AMS hosted a listening session in April 2022 to begin the process of gathering feedback from
stakeholders. Stakeholder feedback gleaned from this meeting and over the subsequent months has informed the
development of the pilot library, including comments related to content, frequency of reporting, and usability. From
this process, AMS developed a working library model which was primarily populated with inactive contracts. The
model was presented to a wide range of stakeholders and end users, with a focus on content and usage. In order to
populate the pilot with information from active contracts, AMS published a regulation to ensure complete reporting
of contractual information and volumes purchased against the contracts using the criteria of a packer that has
slaughtered during the immediately preceding 5 calendar years an average of not less than 5 percent of the number
of fed cattle slaughtered nationally. All information related to the library pilot is posted on the AMS Cattle Contract
Library webpage.

Redesign of Market News into Digital Data Service: Market News continues to implement advanced technical
capabilities and additional market types through the Market Analysis and Reporting Service (MARS) system. In
2022, AMS continued to add more market types and reports to those available to the public through MARS and its
public facing website, My Market News. Currently, users can access dairy, cotton quality, poultry, egg inventory,
auction livestock, video auctions, direct hay, auction hay, direct livestock, tobacco, rice, truck rates, national trends,
and grain market information. Market information for feedstuffs, retail, national feeder cattle summary, bioenergy,
international markets, and byproducts and the Specialty Crops commodities of terminal market, shipping point, and
movement will transition to My Market News in 2023. It is anticipated that all currently available AMS Market
News data sets will be moved to the new system within the next year.

Additionally, through the MARS Application Programming Interface (API), customers can now access data from
over 690 unique market reports. The API allows users to automatically download data in custom formats. After a
one-time setup by the user, the API will continue to deliver the requested information in the established format
without further action. In 2024, additional updates will be instituted that allow users to better identify corrected data
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sets by report and through the MARS API. There will also be a web-based API released that allows users to
automatically pull report files.

Customer Outreach and Training: AMS Market News routinely responds to requests for information from
individuals, industry groups, and associations. In 2022, AMS participated in over 250 in-person outreach events and
experienced a 250 percent increase in customer requests for volume market data requests. AMS used these
opportunities to highlight the various information products that Market News offers, and to educate the data users on
how to use those products and services. These outreach efforts help the program to better understand industry needs
regarding market reporting. AMS provided briefings on Livestock Mandatory Reporting reauthorization to
Congressional staff and provided extensive technical assistant to industry.

Organic Data Initiative: As part of the Organic Data Initiative, Market News resumed targeted outreach and travel
to participate in a number of organic industry events in 2022. As of the end of the fiscal year, Market News had
connected with more than 500 stakeholders through organic industry events about its market reports and gathering
feedback on organic reporting. In addition to direct stakeholder outreach through participation in organic industry
events. Market News contracted with a consulting group to help identify areas for improvement to Market News
services. Market News also partnered with the Pennsylvania State University Extension Service to pilot a Farmers
Market organic and conventional price report. These activities and gap analyses will be further developed and
expanded in 2023 to increase organic data collection and industry awareness.

Local and Regional Market Customer Focus: In 2022, Market News renewed two Federal- State agreements to
maintain collaboration with State Departments of Agriculture to capture local and regional livestock, grain, and food
market prices and volumes to enhance the ability of producers to create business plans, secure financing, and have
clearer knowledge of local and regional market systems. State reporters cover livestock auction and grain elevator
markets, and other local reporting activities, such as farmers markets, that would otherwise be costly and difficult to
cover using Federal resources. The AMS Market News local and regional webpage allows users to easily view
commodity prices at over 125 farmers markets and 7 farmers auctions, farm-to-school prices for 13 States, local
organic commodity prices on a national level, and 14 reports highlighting direct-to-consumer sales.

Market Information Organization of the Americas (MIOA): AMS continues to serve in its leadership role as the
Chair of the MIOA, a network of market information organizations from 33 countries in North, Central and South
America, and the Caribbean. The MIOA Executive Committee continues development of a Hemispheric
Database/Dashboard. MIOA is continuing its ongoing series of monthly Technical Presentations, allowing for the
introduction of emerging technologies and new ideas.

In partnership with FAS and the Inter-American Institute for Cooperation on Agriculture, AMS and MIOA have
organized and led several key meetings and training events throughout the Hemisphere. AMS experts working with
FAS led a training of market reporters and specialists in Peru, the first in-person training since such travel resumed
following the pandemic. Collaborated with FAS to develop plans and assessments towards developing Market
Information Systems in Ghana and Guatemala.

Livestock Mandatory Reporting (LMR): AMS’ LMR program was initiated on April 2, 2001, and most recently
reauthorized by the Agricultural Reauthorizations Act of 2015 (P.L. 114-54, Title I) (2015 Act). The purpose of
LMR is to make information on pricing, contracting for purchase, and supply and demand conditions readily
understood and available to encourage competition in the marketplace for livestock and livestock products.

Legislation requires livestock processing plants that annually slaughter an average minimum of 125,000 cattle,
100,000 swine, 200,000 sows and boars, or 35,000 lambs to report market information to AMS to ensure the
availability of information for market participants. Importers who annually import an average of at least 1,000
metric tons of lamb meat products are also required to report.

Of the total U.S. livestock markets, LMR provides information covering the following percentages of these
commodity markets:

90 percent of fed cattle and boxed beef markets
97 percent of slaughter hogs

48 percent of slaughter sheep

45 percent of boxed lamb meat

87 percent of wholesale pork
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LMR reports daily and weekly prices paid by packers to producers for cattle, hogs, and sheep; daily and weekly
forward contracts; and formula marketing arrangement transactions. In addition, LMR reports daily and weekly
meat sales information for boxed beef, wholesale pork, boxed lamb, and imported lamb. The published information
is used by the livestock and meat industry to determine current and future marketing and production decisions and
as reference prices for the calculation of formula and contract prices. Analysts and policy makers also depend on
this information to assess market conditions and the performance of the livestock and meat sectors.

Congress reviews the LMR Act every 5 years, and it was up for reauthorization by September 30, 2021. However,
the authority was extended through Continuing Resolution, first to December 3, 2021, then to February 18, 2022,
and finally, to September 30, 2022, in the Consolidated Appropriations Act of 2022. In October 2022,
reauthorization was extended through Continuing Resolution to December 16, 2022. In 2021, AMS began issuing
two new USDA Market News reports based on LMR data that provide additional insight into formula cattle trades
and help promote fair and competitive markets. This action is one piece of USDA’s efforts to deliver on President
Biden’s Executive Order 14036 on Promoting Competition in the American Economy, which directed USDA to,
among other things, “enhance price discovery, increase transparency, and improve the functioning of the cattle and
other livestock markets.”

LMR information is also accessible through a new API that allows users to pull on-demand information. In 2022,
AMS received over 55 million unique data calls through the API. The LMR API offers access to all LMR, Dairy
Mandatory, and Federal Milk Marking Order data.

Dairy Product Mandatory Reporting: The purpose of the dairy mandatory program is to provide accurate and timely
market information for the dairy sector. Widely available market information is needed to ensure markets operate
competitively and fairly. AMS collects this data to be used as the price discovery mechanism to establish minimum
prices for the Federal milk order system, accounting for 61 percent of the U.S. milk supply.

Mandatory dairy product reporting provides sales information on:

8 percent of butter production

35 percent of cheddar cheese production

49 percent of nonfat dry milk production and
29 percent of dry whey production

The information in the